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ADVERTISING 


(See also ‘‘Display’’—‘‘ Merchan- 
dising & Promotion’—‘*Win- 
dow Display’’) 

General 

1953 Calendar of Promotion 
Events. Jan:88 

Brand Name Promotions with a 
Local Flavor. Jan:100 

Facts and Gimmicks Paired in 
Success of China Department. 
Jan:128 

Schindler’s -—- Brand Names 
Jeweler of ’52. Apr:108 

Wedding Stationery Advertising. 
Apr :140 

Sterling Promotion Goes Per 
sonal. Apr:154 

Getting People to Read Your 
Ads. Aug :234 

What You Can Say in Jewelry 
Advertising. Sept:124 


Billboard 


Dignified Billboard Ad Cam- 
paign Promotes China, Glass 
and Silver. Sept:168 





Direct Mail 


Promotions on a_ Person-to- 
Person Basis. Aug:168 

Mail Orders Complement In- 
Store Sales. Dec:78 


Newspaper 


‘Three’ on the Aisle. Feb:150 

Help Wanted Advertising. Mar: 
130 

Street Map Shows Parking 
Places. Mar:92 

Position of Newspaper Adver- 
tising, Mar:156 

Post - Christmas 
Mar:157 


Advertising. 


The Advertising Budget. Mar: 
161 

Quantity Space Contract. Mar: 
170 


Headline Tdeas. Mar:179 

National Ad Tie-Ins. Mar:182 

Coronation Contest Stirred In- 
terest in Gems. Apr:104 

Diamond Educational Ads 
Create Confidence and Sales. 
May :98 

Oops — Careful! A Discarded 
May Be a Discarded Sale. 
May :106 

‘Introducing .. .’ A New Store 
Meets Its Public. May:114 

A Camera Promotion That Real- 
ly Clicked, July :92 

Free Gifts Gain Men’s Good- 
Will. Aug: 150 

Annual ‘Christmas in August’ 
Promotion a Success. Aug: 
160 

Promotions on a Person-to-Per- 
son Basis. Aug:168 

The Bride Selects China and 
Sterling. Aug :210 

Confidence Is a Selling Point in 
Advertisements. Aug :216 

Roedel’s Institutional Ad Copy. 
Aug :216 

Jewelers’ Ads Offer Gift Ideas 
for Father’s Day. Aug:248 

Celebrating 55 Years of Service. 
Sept :154 

Handsome Settine for Ad Re- 
prints. Sept:175 

Graphic Explanation of Dia- 
mond Facts. Sept:178 

A Separate Department Gives 
Proper Attention to Clock 
Merchandise. Oct:108 

Balanced Ad Program Builds 
Diamond Volume Without 
Sacrificing Prestige. Oct:126 

‘Happiness Is Our Business.’ 
Oct :137 

Consistent Advertising Program 
Keeps Baby’ Silver Sales 
Growing. Oct:174 


Radio 


On the Air for Three Years. 
Oct:150 





Radio Show Hits the Jackpot! 
Nov :98 


Television 


TV Tops as Education Medium. 
Apr:118 


AIR CONDITIONING 


(See also ‘‘Modernization’’) 
Air Conditioning Pays Its Way. 
Aug: 166 


APPLIANCES 


Appliances and Accessories Fea- 
ture of January Housewares 
Show. Jan:138 

NEMA $5 Million Campaign. 
Mar :96 . 

Service Makes and Holds Ap- 
pliance Sales. Mar:172 

Appliances Are GifteWorthy All 
Year ’Round. July :154 

An Appliance Department’s Prof- 
its and Pitfalls. Aug: 232 

Spark Appliance Sales During 
Christmas Season. Sept:172 


ASSOCIATIONS 


NEMJ&SA Shifts Banquet Site 
from Providence to Boston. 
Jan :166 

Treasure Chest of Jewelry to 
Feature NEMJ&SA Banquet 
Feb :187 

Machine Chain Manufacturers 
Association Elect Berghahn, 
President. Mar:187 

The ‘Inside’ Story of Diamond 
Smuggling Revealed at Meet- 
ing of JSA Board. Mar: 187 

Watch Material Distributors As- 
sociation of America Set Date 
for Annual Meeting. Mar:188 

NEMJ&SA _ Celebrates Golden 
Anniversary Banquet. Mar: 
188 

JIC Reviews ’52 Activities at 

Annual Membership Meeting. 
Mar:192 

NEMJ&SA and Jewelry Manu- 


THE JEWELERS’ CIRCULAR-KEYSTONE 





facturers Set Dates for Provi- 
dence Market Week. Mar:193 

NJA Directors Meet, Plan Pro- 
gram for ’53,. Mar:223 

Vast Educational and Public 
Relations Program Planned by 
Diamond Council for ’53. 
Apr :185 

Chairman of JVC Committees 
Report Marked Increase in 
Activities During ’52. Apr: 
186 

AWA Members Hear Tydings’ 
Talk, Name Officers. Apr :187 

Jewelry Crafts Association Rati- 
fies Union Contract. Apr:189 

AGS Issues Booklet for Mem- 
bers. Apr:192 

Kenosha’s ‘Watchdog’ Guild Re- 
assures the Public. May:120 

18th AGS Conclave Draws Rec- 
ord Attendance. May:179 

NEMJ&SA Establishes Separate 
Divisions to Handle Twoea- 
Year Jewelry Showings. June: 
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TIC Publicity Focuses Attention 
on Jeweler. June:171 

JIC Plans for ’53 Ring Sales 
Program. June:175 

More Than 160 Firms Reserve 
Exhibit Space at NJA’s Jew- 
elry Fair and Convention. 
June :176 

Secretary of Commerce Slated 
to Address Opening Session 
of ANRJA Convention. June: 
178 

1953 National Jewelry Fair. 
Tuly :82 

Selling-Trade Relations Top 
Subjects as Wholesalers Meet. 
July :165 

More Than 200 Attend Seventh 
Meeting of Watch Material 
Distributors Association of 
America. July :169 

Head of Diamond Manufactur- 
ers & Importers Association 
Sees Good Business Ahead. 
July :171 

Over 260 Firms to Show Varied 
Lines at ANRJA’s 48th An- 
nual Convention. July :174 
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SA Fetes Insurance Men at 
Luncheon. July :195 

ANRJA 48th Annual Conven- 
tion, Aug:120 ‘ 
NJA Convention News High- 
lights. Aug:258 

NEM]J&SA Admits New Mem- 
bers. Aug:263 

New Fall Lines Unveiled at 
ANRJA_ Show; — Sinclair 
Weeks Makes Keynote Ad- 
dress. Sept:196 

ANRJA Hits House Report on 
Military Exchanges. Oct:197 

UHAA Members Attend 20th 
Annual Meeting, Re-elect 
Luth President. Oct :199 

JVC to Publish Booklet on 
_ Laws and Rules. Oct: 


NEMI&SA Covers Past and 
Future Programs at 50th An- 
nual Meeting in Providence. 
Nov:171 

NEMJ&SA Sets Up Vocation 
Study Plan in Three Jewelry 
Crafts. Dec:155 





BIRTHSTONES 


(See also “‘Advertisine” —- 
‘““Gems’’—‘“‘Merchandising anid 


Promotion’’) 

Birthstone Display Window. 
April :137 

Peridot, Birthstone for August. 
July :96A 


Stone Rings, the Perfect Birth- 
day Gift. July :97 

Sapphire, Birthstone for Septem- 
ber. Aug:144A 

Opal and Tourmaline, Birth- 
stones for October. Sept:112A 

Stimulate Sales with  Birth- 
stones. Sept:113 

Topaz, Birthstone for Novem- 
ber. Oct:112A 

Turquoise and Zircon, Birth- 
stones for December. Nov: 
96A 


BOOK REVIEWS 


Gem Cutting. Feb:112 
Jewelry Making. Mar:128 
Physical Gemology. Apr:138 
The Goldsmiths’ &  Silver- 
smiths’ Handbook. May :137 
The Swiss Watch. June:113 
Diamond Technology. Oct:147 
A History of Jewelry, 1100-1870. 
Oct :195 
Gemstone 


05 


Tdentification. Dec. 


BRIDES 


‘Packaged Service’ for Brides 
Solves Problem of Big City 
Competition. Mar:144 

Stationery Service—a Profitable 
Complement to Bridal Sales. 
Apr :124 

Tableware Sales Begin with the 
Bride. Apr:166 

How Was the Wedding (Jew- 
elry) Business in °52? May: 
96 

Peacock’s Provides an Example 
of Selling ‘P. O. P.’ Tune:140 

Tablewares for the June Bride. 
Tune :146 

The Bride Selects China and 
Sterling. Aug:210 


BUSINESS CONDITIONS 


Jewelers’ Net Profits Drop in 
"52 Despite Rise in Dollar 
Volume. Mar:185 

The Business Outlook. Sept :91 


BUSINESS MANAGEMENT 


(See also “Sales Training’’) 


FOR JANUARY, 1954 


Operation Checkup to Plug 
Profit Leaks. Feb:73 

Perpetual Inventory Records. 
Feb :74 

Six Rules for Controlling Oper- 
ating Costs. Feb:76 

Profits Are Lost in the Stock- 
room, Feb:77 

Mechanical Bookkeeping Speeds 
Selling Records. Feb:78 

Insurance — Adequate Coverave 
Is Essential. Feb:80 

Your Estate After Taxes. Feb: 
82 

How’s Your Tax I.Q.? Feb:84 

Buying or Selling a Store. Feb: 
85 


Need More Working Capital? 
Feb :87 

Prevention Is Your Best Pro- 
tection Against Theft. Feb:88 

Zale Profit Sharing Plan. Mar: 
110 


Your Son and Your Business. 
Apr :116 

Obsolescence—the Jeweler’s Un- 
seen Enemy, July :90 

Low Cost Phone Promotion. 
Aug :245 

What the Banker Wants to 
Know About You. Sept :189 

Adequate Inventory Control Is 
Necessary! Nov:96 

The Balance Sheet Is a Work- 
ing Tool of Management! 
Dec :76 

Sales Tax Chart. Dec:94 


«iin 


CAMERAS 


Complete Inventory Plus Service 
Produce Photo Profits. May: 
116 

A Camera Promotion That 
Really Clicked. July :92 

How  Trial-and-Error Taught 
Tavlor’s the Secret of Camera 
Sales Success. Aug :164 





CHINA, GLASS & GIFTWARES 


(See also ‘‘Merchandising and 
Promotion’’ ) 

Facts and Gimmicks Paired in 
Success of China Department. 
Jan:128 

‘Heirloom’ Emphasis  Coordi- 
nates Silver, China, Glass in 
Sales to Brides. Jan:132 

Blueprinted Table Setting Con- 
test. Feb:140 

Gift Emphasis, Mass Display 
Make Clock Sales. Feb:146 

Table Setting Contest Marks 
Anniversary. Apr:156 

Tableware Sales Begin with the 
Bride. Apr :166 

‘P. O. P.’ Gives the Jeweler the 
Inside Track. June:129 

Why ‘P.O.P.’ Provides an In- 
side Track for the Retail 
Jeweler. June:130 

How You Can Arouse ‘P.O.P.’ 
in Your Community. June: 
132 

Pride of Possession Is Built on 
Quality in Design. June:134 

Pride of Possession Is Built on 
Quality of Ingredients and 
Craftsmanship. June:134 

Peacock’s Provides an Example 
of Selling ‘P.O.P.’ June:140 

Modern Techniques Plus Graci- 
ous Decor in  Bockstruck’s 
New China-Glass Area. June: 


161 

Contest Ballots Help a Jeweler 
Spot Trends in Customer 
Preferences. July :142 

The Bride Selects China and 
Sterling. Aug :210 

Separate Gift Shon Location 
Stars Luggage. Home Acces- 
sories. Aug :230 

Dicnified Billhoard Ad Cam- 
paign Promotes China, Glass 
and Silver. Sept :168 


A Dinnerware’ Merchandising 
Plan. Sept:184 

An Elegant Setting Is Provided 
for New China and Glass Sec- 
tion. Oct:168 

Sterling Volume Inspires Move 
to Carry China. Oct:172 

Fine China and Glass Comple- 
ment Fine Flatware. Nov:76 

Knowledge Is the Key to Table 
Top Selling. Dec:112 





CLOCKS 


‘Century Clock’ to Mark Pas- 
sage of Next Century. Jan: 
120 


Gift Emphasis, Mass Display 
Make Clock Sales. Feb:146 
Swiss Photo’ Electric Clock. 
Apr :130 

Clock-Radio Merchandising Pat- 
tern Set by Finlay Strauss. 
Aug :174 

Time Is on the Side of the 


Time Is on the Side of the 
: Why? Oct:&85 
Time Is on the Side of the 

Jeweler but... How Much? 


Time Is on the Side of the 
Jeweler . . . Keep It There! 
Oct :90 

Time Is on the Side of tlie 
Jeweler . . How Is He Do- 
ing With. Clocks? Oct:100 

A Separate Department Gives 
Proper Attention to Clock 
Merchandise. Oct:108 

Clocks Provide the Gift Unlim 
ited. Nov:72 

a ar Unlimited . To 

ell Clocks with Timely Dis- 
lly Nov :82 

A Clock for Every Room, for 

Every Purpose. Nov:86 


COLORED STONES 


(See ‘Fashions’? — ‘Gems’ — 
“Merchandising and Promo- 
tion” —‘“‘Rings’*) 


COSTUME JEWELRY 


Hearings on FTC Trade Prac 
tice Rules to Be Held at 
April 16 Meeting in Provi- 
dence. May:177 

Costume Jewelry Becomes Part 
of the American Way. June: 


A Planned Costume Jewelry 
Program. June:70 

The Market Report on New En- 
gland. June:72 

Costume Jewelry Windows 
Have Price and Fashion Ap- 
peal. June:80 

Costume Jewelry Is Magnet for 
Traffic, June:82 

Fashion Emphasis Sells Cos- 
tume Jewelry. June:84 

Back-to-School Belles Ring Up 
Fall Jewelry Sales. July :104 


Costume Jewelry Completes 
‘Costume Look’ for Fall! 
Aug :146 


Movie Tie-in Promotion Draws 
Interest to Costume Jewelry. 
Aug :249 

Experimental Costume Jewelry 
Section Becomes Permanent 
Feature. Nov:137 


CREDIT 


Wanted—Diplomacy and Tact 
in Handling Credit Collections. 
Mar:158 

Tncreased Volume Thru _ In- 
stalment Selling. July :68 

The Procress of Jewelry Instal- 
ment Selling. July :70 

What Ts a Credit Jeweler? July: 
72 

How to ‘Get Into’ a Commu- 
nity. July :74 

Prestige Ts Essential to the 
Credit Jeweler. July :76 

Weighing a Credit Risk. July: 
79 


The Business of Credit Jewelry 
Collections, July :80 

The Credit Mail Order Busi- 
— a New Frontier. July: 

Selling the Credit Store—Witk 
Attractive Window Displays. 
July :86 

Storewide Sterling Display 
Builds ‘Club’ Sales. Aug :209 

Credit Builds College Business. 
Sept :152 

Kvery Jeweler Needs a Work- 
able Credit Record System. 
Nov :92 

NJA Offers Comprehensive 
—" on Credit Selling. Dec: 
154 


—P- 


DESIGN 


(See also “Fashion” ) 


Delicacy and Grace Revealed in 
Designs by Students. June: 
96 

Pride of Posession Is Built on 
Quality in Design. June:134 

Design: a Key to Jewelry Sales. 
Sept :120 





DIAMONDS 


(See also ‘“‘Display—‘‘Fashion” 

“Merchandising and Promo- 
tions’’—‘“‘Rings’’) 

Leveridge Clarifies Industrial 
Diamond Price and Supply 
Picture. Jan:162 

A Free Education for Diamond 
Customers, Feb.100 

Famous Diamonds of the World. 
Feb:129; Apr:136; May:135; 
June:105; July:120: Sept: 
146; Oct :138; Nov :126; 
Dec :81 

‘Three’ on the Aisle. Feb:150 

Building Public Confidence 
Through Diamonds. May:81 

Diamonds Are Bought on Blind 
Faith. May:83 

There Are Manv Keys to Public 
Confidence. May :84 

Golly! There Is a Golconda. 
May :86 

Test Tube Diamonds, Menace 
or Mirage? May:88 

Utilize Your Windows to In- 
still Customer Confidence. 
May:90 

Fashion ‘Know-How’ Sells Dia- 
monds. May :93 

Let Confidence Ring Out in 
Your Diamond -Displays! 
May :94 

Diamond Educational Ads Cre- 
ate — and__ Sales. 
May 

Magn Yhed Diamonds Show Qual- 
ity Factors. May:100 

Diamonds Fit for a Queen. 
May :138 

Diamond Industry 1952. July: 
98; Aug:142; Sept:108 

‘Space Planning’ for Customer 
Privacy in the Small Store. 
Aug:170 

Ad Stresses Reputation, Experi- 
ence. Aug:250 

Graphic Explanation of Dia- 
mond Facts. Sept:178 

Diamond Donated as Contest 
Prize. Sept:193 

Diamonds Take the Lead in 
Sales Volume. Oct:114 

Balanced Ad Program Builds 
Diamond Volume Without 
Sacrificing Prestige. Oct:126 

There’s No Satisfaction Like 
Selling a Diamond. Nov:68 

Even the Smallest Jeweler Can 
a Bigger Diamonds. Dec: 





There’s a Market. Dec :54 
Meet Those People Who Can 


79 








Buy Bigger Diamonds. Dec: 
57 


Give Your Store the Authority 


to Sell Bigger Diamonds. 
Dec :59 
Diamond Fashion Trends for ’54. 
Dec :62 
DISPLAY 
(See also ‘‘Merchandising and 


Promotion’’—*‘ Modernization” 
—‘‘Window Display’’) 
Centemporary . . . All the 
Store’s a Showcase. Jan:72 
Organization Means a Better 
Display. Feb :94 
— within Bounds. Feb: 


Gift Emphasis, Mass 
Make Clock Sales. Feb:146 
Glamour Treatment for Small- 
Space Gift Section, Feb:148 
Massed Display Emphasizes 
Ring Variety. Mar:108 
Reversible Panel Puts Spotlight 
on Sterling Flatware. Mar:112 
Unusual Table Settings Inspire 
Local Brides. Apr:158 
Massed Earring Display Per- 
— by New Fixture. June: 


Display 


Modern Techniques Plus Graci- 
ous Decor in  Bockstruck’s 


New China-Glass Area. June: ‘ 


161 

A Small Store Spreads Its 
Wings and _ Discovers the 
Power of Display. Aug :156 

Shorthand Showcards Sell Stenos 
on Office Gifts. Aug :172 

Handsome Setting for Ad Re- 
prints. Sept:175 

Invitation Highlights Displays 
Sept :189 


_.. 


EMPLOYEE RELATIONS 


(See also “Business Manage- 
’? od > $s? 
ment’’—“‘Sales Training’’) 


— Profit Sharing Plan. Mar: 


Help Wanted Advertising, Mar: 
130 


EXTRA LINES 


(See also “Display”? — “‘Mer- 

chandising and Promotion’’) 

How to Give a Gift Nook That 
‘Smart Shop’ Air. May :154 


’ 


Browsing Encouraged in Giit 
Department. May :156 

FAIR TRADE 
Strengthening of Fair Trade 


Seen Likely Under New Con- 
gress. Jan:160 

Supreme Court Action Awaited 
on Pending Fair Trade Cases. 


Apr :183 

Retail Jewelers Form Group to 
Enforce Fair Trade Laws. 
June :179 

Flex-Let Dealers in 45 States 
Sign Fair Trade Agreements. 
July :172 

McGuire Law’s Non- Signer 
Clause Upheld by U.S. 


Court. Aug :273 

Supreme Court Action Awaited 
on Latest Fair Trade Wran- 
gle. Oct :206 

McGuire Fair Trade Law Up- 
held by Supreme Court. Nov: 


170 
FASHION 
Fashion Modernizes Jewelry 
with Modern Mountings. Jan: 
94 
Fashion Builds Big Jewelry 


Season. Jan:98 
Coronation Inspires 
elry. Mar:88 


New Jew- 


80 


Fashion Puts Sell Into Jewelry. 
Apr :10z 

Fashion *Know-How’ 
monds. May :93 

JC-K Fashion Editor Broadcasts 
News on ‘Wholesale Jewelers’ 
Market Week. June :66 

Fashion Emphasis Sells 
tume Jewelry. June:84 

Back-to-School Belles Rings Up 
Fall Jewelry Sales. July :104 


Sells Dia- 


Cos- 


Costume Jewelry Completes 
‘Costume Look’ for Fall! 
Aug :146 

The Fashion Power of Paris 
Stimulates Jewelry Sales. 
Sept :114 


Time Is on the Side of the 
Jeweler, Fashion Helps Keep 
It There; Oct :94 


Fashion ‘Know-How’ Helps in 
Holiday Selling. Nov:102; 
104 

Diamond Fashion Trends _ for 


’54,. Dec:62 


FTC 


FTC Sets Date for Hearing on 
Costume Jewelry Rules. Apr: 
207 


Jewelers Debate Proposed FTC 
Trade Practice Rules at Prov- 
idence Meeting. May :177 

FTC Reverses Ruling on Use of 
the Word Free. Oct:206 


—G— 


GEMS AND GEMOLOGY 


(See also ‘‘Diamonds’’—‘‘Tech- 
nical’’) 

How to Capitalize on the Stone 
of the Month. Jan:90 

A Short Course in Gemology. 
Jan:96; Feb:6; Mar:100; 
July :88 

Coronation Contest Stirred In- 
terest in Gems. Apr:194 


Chatoyancy Among the Gem- 
stones. Apr:106; June:94 

Brililance and Fire as G:emstone 
Properties. Aug:140; Sept: 
112 

Sapphire Exhibit Builds Inter- 
est in Gemstones. Au’:145 

How Can Gemology Work for 
You? Oct:113; Nov:97 

Hearing on Synthetic Stones 


Scheduled by Tariff Commis- 
sion. Nov:179 
Geology for the Jeweler. Dec:65 


GIFTS 


(See also “‘China, Glass & Gift 
ware’ — “Display” — ‘‘Mer- 
chandising and Promotion”) 


Gift Emphasis, Mass Display 
Make Clock Sales. Feb:146 
Glamour Treatment for Small- 
Space Gift Section. Feb:148 
Modernistic Window Display for 
Modern Accessories. Apr:139 
Traffic-Building Gift Section Be- 
comes Major Volume Depart- 

ment. Apr :164 

How to Give a Gift Nook That 
‘Smart Shop’ Air. May:154 

Consistent Promotion Activities 
Insure Steady Traffic for Gift 
Section. May:158 

Browsing Encouraged in Gift 
Department. May :156 

Harris Strikes a  Price-Range 
Balance with Emphasis on 
‘Different Gifts. June :92 


Free Gifts Gain Men’s Good- 
Will. Aug :150 
‘You Were at the Conventions.’ 


to See Gifts That Mean Busi- 
ness. Sept:98 

Baby Gifts but No ‘Department.’ 
Sept :148 

‘Mass Display’ Stresses Variety 


in Baby Giftwares. Sept:178 

Giit Wrapping—More Than Just 
a Service! Oct:116 

This Jeweler’s Merchandise Is 
Gift Wrapped in Prestige' 
Oct :118 

A Merchandising Plan for Get- 
ting the Business of Mass 
Gift-Givers. Oct:187 

A Jewelry Store Is a Store of 
Many Gifts. Nov:80 


‘Big City’ Approach Doubles 

Gift Sales. Dec:120 
HOROLOGY 

(See also ‘*Technical’’— 
*““Watches’”’ ) 

Workshop Questions and An- 
swers. Jan:180; Feb:204; 
Mar:212; Apr:210; May: 
206; June:200; July:199; 
Aug :294; Sept :230; Oct: 
230: Nov:200; Dec:190 

Are You Salvaging Traded-in 
Automatic Watches? May :204 

Regulation — Fast or Slow? 
June :198 

Magnetism and the Watch. 


maker. July :196; Aug :290 


== 


JEWELRY INDUSTRY 
COUNCIL 


Fashion Director Reports on 
European Style Findings. Jan: 
] ad 


5 
Martha Percilla, Fashion Direc- 
tor, Shows Design Ideas She 
Brought Back from Europe at 
Fashion Clinic. Feb:178 | 
Entertains Over 150 Fashion 
Editors at Metropolitan Opera 
House, New York, Feb:179 
JIC Reviews °52 Activities at 
Annual Membership Meeting. 
Mar :192 ; 
Publicity Focuses Attention on 
Jeweler. June:171 - 
Plans Are Under Way for ‘55 


Rinz Sales Program. June: 
175 —— 
Supplies Retailers with Check 
List for Silverware Advertis- 


ing and Promotion. Aug :264 
Names Durward Howes, B. D. 
Howes & Son, Los Angeles, 
to Board of Directors. Sept: 
205 
Distributes Jewelry Fashion 
Photographs and Releases 013 
New Fall Jewelry. Oct:205 
Martha Percilla, Fashion Editor, 
Coordinates and Presents 
Fashion Show at Providence 
in Cooperation with NEMJé&- 
SA. Nov:172 
JIC Sets Stage for Membership 
Drive, Lowers Basic Costs for 
Present Members. Dec:154 | 
Makes National Distribution 0! 
Publicity Release and Phbdto- 
graphs on Jewelry Remodel- 
ing. Dec:161 
JIC Issues Simple Card Carry- 
ing Birthstone and Wedding 
Anniversary Lists. Dec:161 
TIC’s Christmas Idea Book Of- 
~ fers Promotional Material for 
Holiday Selling. Dec:164 


—[— 


LAMPS 


(See “Extra Lines” — *“Mer- 
chandising and Promotion’’) 


LIGHTERS 


Soldiers Go for the Unusual anj 
Expensive in Lighters. June:199 


LIGHTING 


(See ‘‘Modernization’’) 


LUGGAGE 


Separate Gift Shop Locatioy 
Stars Luggage. Home Acces. 
sories. Aug :230 


_M— 


MERCHANDISING AND 
PROMOTION 


General 
1953 Calendar of 
Events. Jan:88 
Suggestion Selling Is a Valuable 
Merchandising Asset. Jan :106 


Promotion 


Coordinated Tableware Mer- 
chandising Year ’Round. Jan: 
110 

Building Goodwill and Sales, 
Jan :140 


Bloedel’s Casts Its Pearls Upon 
the Water, Feb:90 

‘Teaser’ Campaign 
New Store. Feb:126 

Records’ Facilitate Follow-up 
Sales. Feb:171 


Launches 


All Eyes Are on the Corona- 
_ tion. Mar:81 
Street Map Shows Parking 


Places. Mar :92 


April Is Brand Names Month. 
Mar :98 

Movie-Tie-ins Pay Off. Mar:114 

Free Transportation Attracts 
Shoppers. Mar:125 

Two Approaches to Easter 
Merchandising. Mar :133 

Tourist Market Is_ Profitable. 
Mar :155 


Football Hero Lends Merchan- 
dising Support. Mar:161 
Specialization Elevates Earring 
Sales. Mar:174 

Free Auto Offer Helps Launch 
New Store. Mar:177 

Schindler’s—Brand Names Jew- 
eler of ‘52. April:108 

TV Tops as Education Medium. 
April :118 

Stationery Service—A Profitable 
Complement to Bridal Sales. 
April :124 

Gift Suggestions Mother’s 
Day. April:131 

Watch Promotion with a New 
Twist. April:132 

Free Newspaper 
April :142 

City Merchandising Methods in 
a Small Town. April:144 

A Friend in Deed—the Whole- 
saler. May :104 

History Pays Off! May:108 

‘Seeds’ of Christmas Sales Are 


for 


Publicity. 


Sown in the Summer. May: 
112 

‘Introducing . . ..A New Store 
Meets Its Public. May:114 

IC-K Fashion Editor Broad 
casts News on ‘Wholesale 
Jewelers Market Week.’ 
June :66 

Is the Wholesaler Essential? 


June :86 

How Can the Retailer Use His 
Wholesaler? June :88 

A New Look in a New Loca- 
tion. June:98 

A Phone Call for Father’s Day. 
June :115 

Exhibit of ‘Things- Beautiful’ 
Develops ‘P. O. P.’ June:144 

Obsolescence — The Jeweler’s 
Unseen Enemy. July :90 

Confidence Built This Store for 


‘Oklahoma’s Oldest Jeweler.’ 
July :106 

Grand Opening Ballyhoo. July: 
122 


THE JEWELERS’ CIRCULAR-KEYSTONE 
































and 
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Stainless Builds Extra Sales in 
a Regardless-of-cost Market. 
July :140 

Free Bus Rides for Customers. 
July :144 

New Location, Modern Store 
Add up to New Sales Volume. 
Aug :152 

A Small Store Spreads Its 
Wings and _ Discovers. the 
Power of Display. Aug:156 

Annual ‘Christmas in August’ 
Promotion a Success. Aug :160 

‘Back-to-School’ Window Dis- 
plays Require Imaginative 
Merchandise Arrangements. 
Aug :162 

Promotions on a_ Person-to- 
Person Basis. Aug:168 

‘Space Planning’ for Customer 
Privacy in the Small Store. 
Aug :170 

Shorthand Showcards Sell Stenos 
on Office Gifts. Aug :172 

Invitation to Ring Interest. Aug: 


178 
Building Better Business. Aug: 
212 


Opening Day Promotion Gets 
Store Off the Right Toot. 
Aug :222 

A Planned Program for Mer- 
chandising Portable Type- 
writers. Aug :224 

Fair Pulls Town and Village 
Traffic. Aug :226 

Gear Your Merchandising to 
(cet Future Business of Grad- 
uates. Aug :246 

Jewelers’ Ads Offer Gift Ideas 
for Father’s Day. Aug :248 

‘You Were at the Conventions.’ 
Sept :89 

‘You Were at the Conventions,’ 
Viewing Your Fall Selling 
Equipment. Sept :100 

Plan New Window Displays for 
Your New Fall Merchandise! 
Sept :104 

Watchmaker in the Window— 
Wired for Sound! Sept:118 

‘I Met A Jeweler .. .’ Sept:122 

Suburban Retailers Join Forces 
to Stage a Community Christ- 
mas Promotion. Sept :128 

12-Point Merchandising Pro- 
gram, Sept :130 

Store’s Site Was Movie En- 
trance. Sept:138 

Syracuse Association in Promo- 
tion. Sept:154 

Children Stop for Action Win- 
dows. Sept:228 

The Graduating Class Elected 
This Retail Jeweler ‘Man of 
the Year.’ Oct:106 

Gift Wrapping—More Than Just 
a Service! Oct:116 

This Jeweler’s Merchandise is 
Gift Wrapped in Prestige! 
Oct:118 

He Keeps Them Trading Down 
at the County Seat. Oct:122 

Traffic-Sharing Combination... 
an Experiment That Worked! 
Oct :130 

‘Happiness Is Our Business!’ 
Oct :137 

Neighborly Service Creates 
Sales. Oct :144 

Greeting Cards—a_ Consistent 
Trafic Magnet. Nov:90 

Remodeled Store Symbolizes 
Years of Public Confidence. 
Nov :94 

Radio Show Hits the Jackpot! 
Nov :98 

From Pool to Jewels. Nov:100 

Store Reopening Publicized in 
Ad. Nov:136 

Jeweler Promotes Teen-Age 
Watch Club in Newspaper Ad. 
Nov :141 

Jeweler Solves Parking Meter 
Problem. Nov :167 

‘Bucking’ for Business and Pub- 
licity. Dec :66 

New Branch Store Points Up 
Need of Decentralization. Dec: 


The Displayman Behind the 
Scenes. Dec:72 

Antique Jewelry Is My Special- 
ty. Dec:74 

Mail Orders Complement In- 
Store Sales. Dec:78 

"Twas the Week Before Christ- 
mas. Dec:82 

City-Wide Promotions Create 
Sales. Dec:105 

Jeweler’s Good Will in Full 
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Bloom Aiter Gifts of Orchids. 
Dec :14 
Appliances 
NEMA $5-Million Campaign. 
Mar :96 
Appliances Are Gift-Worthy All 
Year ’Round. July :154 
An Appliance Department’s Prof- 
its and Pitfalls. Aug :232 
Spark Appliance Sales During 
Christmas Season. Sept :172 
Brides 
‘Packaged Service’ for Brides 
Solves Problem of Big City 
Competition. Mar :144 
Stationery Service—A Profitable 
Complement to Bridal Sales. 
Apr :124 
Tableware Sales Begin with the 
Bride. Apr :166 
How Was the Wedding (Jew- 
elry) Business in ’52? May :96 
Peacock’s Provides an Example 
of Selling ‘P. O. P.’ June 140 
The Bride Selects China and 
Sterling. Aug :210 
Invitation Highlights Displays. 
Sept.189 
Cameras 
Complete Inventory Plus Ser- 
vice Produce Photo Profits 
May :116 
A Camera Promotion That 
Really Clicked. July :92 
How  Trial-and-Error ‘Taught 
Taylor’s the Secret of Camer. 
Sales Success. Aug :164 
China and Glass 
‘Heirloom’ Emphasis Coordi. 
nates Silver, China, Glass im 
Sales to Brides. Jan:132 
Table Setting Contest Marks 
Anniversary. April :156 
‘P. O. P.’ Gives the Jeweler the 
Inside Track. June:129 
Why ‘P. O. P.’ Provides an In- 
side Track for the Retail 
Je eler. June:130 
How You Can Arouse ‘P. O. 
P.’ in Your Community. June: 
132 
Peacock’s Provides an Example 
of Selling ‘P. O. P.’ June :149 
Contest Ballots Help a Jeweler 
Spot Trends in Customer’s 
Preferences. July :142 
The Bride Selects China and 
Sterling, Aug :210 
Dignified Billboard Ad Cam- 
paign Promotes China, Glass 
and Silver. Sept:168 
A Dinnerware Merchandising 
Plan. Sept:184 
An Elegant Setting is Provided 
for New China and Glass Sec- 
tion. Oct :168 
Sterling Volume Inspires Move 
to Carry China. Oct:172 
Krowledve is the Kev to Tabite 
Top Selling. Dec:112 


Clocks 

Clock-Radio Merchandising Pat- 
tern Set by Finlay Strauss. 
Aug :174 

Time Is on the Side of the 
Jeweler. Oct:85 

Time Is on the Side of the 
Jeweler . . . Why? Oct:86 

Time Is on the Side of the 
Jeweler ... But... How 
Much? Oct:88 

Time Is on the Side of the 
Jeweler . . . Keep It There! 
Oct :90 

Time Is on the Side of the 
Jeweler, Displays Make the 
Public See Why. Oct :98 

Time Is on the Side of the 
Jeweler ... How Is He Do- 
ing with Clocks? Oct:100 

A Separate Department Gives 
Proper Attention to Clock 
Merchandise. Oct:108 

Opportunities Unlimited . . 
To Sell Clocks with Timely 
Displays. Nov:82 

Costume Jewelry 

Costume Jewelry. June :67 

Costume Jewelry Becomes Part 
of the American Way. June: 
68 


A Planned Costume Jewelry 
Program, June :70 

The Market Report on New 
England. June:72 

Costume Jewelry Windows Have 
Price and Fashion Appeal. 
June :80 

Costume Jewelry Is Magnet for 
Trathe, June :82 

Fashion Emphasis Sells Cos- 
tume Jewelry. June:84 

Costume Jewelry and _ Fabric 
Swatches Linked in Color 
Harmony Display. June:115 

‘Back-to-School’ Belles Ring Up 
Fall Jewelry Sales. July :104 

Movie Tie-in Promotion Draws 
Interest to Costume Jewelry. 
Aug :249 

Experimental Costume Jewelry 
Section Becomes Permanent 
Feature. Nov :137 


Diamonds 
A Free Education tor Diamond 
Customers. Feb:100 
Building Public Confidence 
Through Diamonds. May:81 
Diamonds Are Bought on Blind 
Faith. May :83 
There Are Many Keys to Pulb- 
lic Confidence. May :8+4 
Golly! There Is a Golconda. 
May :86 
Utilize Your Window to Instill 
Consumer-Confidence. May :90 
Fashion ‘Know-How’ Sells Dia- 
monds. May :93 
Let Confidence Ring Out in 
Your Diamond Displays! 
May :94 
Diamond Educational Ads Cre- 
ate Confidence and _ Sales 
May :98 
Magnified Diamonds Show 
Quality Factors. May:100 
Ad Stresses Reputation, Experi- 
ence. Aug :250 
Diamond Donated as Contest 
Prize. Sept :193 
Diamonds Take the Lead in 
Sales Volume. Oct:114 
Balanced Ad Program Builds 
Diamond Volume Withott 
Sacrificing Prestige. Oct:126 
Even the Smallest Jeweler Can 
Sell Bigger Diamonds. Dec: 
53 
There’s a Market. Dec:54 
Meet Those People Who Can 
Buy Bigger Diamonds. Dec: 
57 
Give Your Store the Authority 
to Sell Bigger Diamonds. 
Dec :59 
Bigger-Diamond Displavs Ap- 
peal to Older Women. Dec :69 
Display 
Hearts Are Trumps in This 
Valentine Display. Jan:98 
Brand Name Promotions with a 
Local Flavor. Jan:100 
Hobby Displays Pep Interest in 
Windows. Jan:104 
Valentine’s Day Is Ideal for Ail 
Tewelry Lines. Jan:102 
Brand Name Promotions with a 
Local ‘Brand’ Touch. Mar: 
102 
‘My Pop’s Tops’ Contest Gets 
Attention. Apr:122 
Gems 
How to Capitalize on the Stone 
of the Month. Jan:90 
Crown Jewels Exhibit Draws 
Crowd. Jan:114 
Inherited Integrity Sustained by 
Education. Mar:94 
Coronation Contest Stirred In- 
terest in Gems. Apr:104 
Sapphire Exhibit Builds Tnterest 
in Gemstones. Aug :145 
How Can Gemology Work for 
You? Oct:113: Nov:97 
Gifts 
How to Give a Gift Nook That 
‘Smart Shop’ Air. May:154 
Browsing Encouraged in Gift 
Department. May:156 
Consistent Promotion Activities 


Insure Steady Trafhe tor Gift 
Section. May :158 
Harris Strikes a _ Price-Range 
Balance with Emphasis on 
‘Different’ Gifts. June :92 
Free Giits Gain Men’s Good- 
Will. Aug :150 
‘You Were at the Conventions,’ 
to See Giits That Mean Busi- 
ness. Sept:98 
Baby Gitts but No ‘Depart- 
ment.’ Sept:148 
‘Mass Display’ Stresses Variety 
in Baby Giitwares. Sept:178 
A Merchandising Plan for Get- 
tine the Business of Mass 
Gift-Givers. Oct :187 
Artistry in Window Display 
Work Dramatically Exhibits 
Giftwares. Dec:116 
‘Big City’ Approach Doubles 
Gift Sales. Dec:120 
Lighters 
Soldiers Go for the Unusual and 
Expensive in Lighters. June: 
100 
Luggage 
Separate Gift Shop Location 
Stars Luggage, Home Acces- 
sories. Aug :230 
Men’s Jewelry 
‘A Man Likes Jewelry, Too. 
May :102 
Windows Tailored for ‘Man Ap- 
peal.’ May:110 
Pride—Practicality and Price. 
June :81 
‘You Were at the Conventions,’ 
Keeping Abreast of the New 
Styles in Men’s Jewelry. Sept: 
96 
Pe?rls 
‘Sneak Preview’ Sells Pearls. 
Aug :251 
Repairs . 
Repair Service Is Foundation of 
Customer Confidence. Jan :102 
Factory Workers’ Repair Ser- 
vice. Aug:223 
Dramatizing Watch Repairs. 
Aug :224 
Low Cost Phone Promotion. 
Aug :245 
Watch Repairs Move to the 
Fore. Aug:246 
Watch Repair Interest-Builder. 
Aug :249 
Pin-Pointinge Watch Repair Pro- 
motion. Aug :250 
News-Letter Promotes Watch 
Repair. Aug:251 
The Repairman’s an Expert. 
Aug: 252 
Using the Mails for Watch Re- 
pairs. Oct:159 
Exnert Watch Repair Work 
Keeps Time on This Jewei- 
er’s Side. Dec:70 


Rings 

Massed Display Emphasis Ring 
Variety. Mar:108 

Peridot, Birthstone for August 
July :96A 

Stone Rings, the Perfect Birth- 
day Gift. July :97 

Sapphire, Birthstone for Sep- 
tember. Aug:144A 

‘You Were at the Conventions,’ 
Seeing the Most Wanted 
Gifts of All—Precious Jewelry. 
Sept :102 

Opal and Tourmaline, Birth- 
stones for October. Sept:112A 

Stimulate Sales with  Birth- 
stones. Sept:113 

Topaz, Birthstone for November. 
Oct:112A 

Silver 

Teen-Market Promotion Doubles 
Silver Sales. Feb:144 

Sterling Sales Via the Telephone. 
Mar :129 

The Boys Will Be Customers, 
Too. Mar:142 

‘Packaged Service’ for Brides 
Solves Problems of Big City 
Competition. Mar:144 

The Sterling Flatware Market. 
Apr :82 


81 











Silver Selling Ideas. Apr :84 

The Plated Flatware Market. 
Apr :86 

Sterling Promotion Goes Per- 
sonal. Apr :154 

This New Style Silver Contest 
Lasts Longer and Costs Less. 
May :152 

Why ‘P. O. P.’ Provides an In- 
side Track for the Retail Jew- 
eler. June:130 

How You Can Arouse ‘P.O.P.’ 
in Your Community. June:32 

Peacock’s Provides an Example 
of Selling ‘P. O. P.’ June:140 

Tablewares for the June Bride. 
June :146 

Contest Ballots Help a Jeweler 
Spot Trends in Customer 
Preferences. July :142 

Storewide Sterling Display 
Builds ‘Club’ Sales. Aug :209 

The Bride Selects China and 
Sterling. Aug:210 

‘Blue-Collar’ Hollowware Pros- 
pects. Aug :212 

Confidence Is a Selling Point in 
Advertisements, Aug:216 

Giant Spoons of Sterling Silver 
Draw Crowd to Jeweler’s Ex- 
hibit. Aug :216 

Hollowware ‘Storeroom’ Im- 
presses. Aug :249 

‘You Were at the Conventions,’ 
Thrilling to the Newest De- 
signs in Table Top Fashions. 
Sept :94 

‘Clinic’ for Damaged Silverware. 
Sept :153 

Az Customers Learn Silverware 
Facts, Their Interest and Ap- 
preciation Grows. Sept:162 

Sterling Program for Teen- 
Agers Makes Friends’ and 
Customers. Sept :166 

Dignified Billboard Ad Cam- 
paign Promotes China, Glass 
and Silver. Sept:168 

Consistent Advertising Program 
Keeps Baby Silver Sales 
Growing. Oct:174 

Gaining a Reputation as a Sil- 
ver Specialist. Nov:148 

A Program for Regaining Lost 
Silver Customers. Nov:150 

Dressing the Store in Christmas 
Splendor. Nov:152 

An Extensive Flatware Inven- 
tory Helps Attract Hollow- 
ware Customers. Dec:122 

‘Show-It-First’ Technique Cre- 
ates a Desire for Extra Pieces. 
Dec :124 


Watches 


82 


Effective ‘Selling Up’ Methods 
Lift Price Brackets on Watch 
Sales. Feb:106 

Watch Inspection Time, Septem- 
ber 10th to 19th. Aug:134 

The Repair Department Pays 
Tts Way. Aug:136 

‘Glamourized’ Repair Service 
Builds Up a Reputation. Aug: 
138 

‘You Were at the Conventions,’ 
New and Salahble Merchandise. 
Sept :90 

‘You Were at the Conventions,’ 
Looking at the New in Fash- 
ions for the Wrist. Sept :92 

A Swiss Retailer’s Sales Tech- 
nique. Sept:151 

Time Ts on the Side of the 
Teweler. Oct :85 

Time Ts on the Side of the 
Teweler .. . Whv? Oct:86 

Time Ts on the Side of the 
Teweler—But .. . How Much? 
Oct :88 

Time Is on the Side of the 
Jeweler . . . Keep It There! 
Oct :90 

Time Is on the Side of the 
Jeweler . .. And So is Amer- 
ica’s Youth. Oct:92 

Time Is on the Side of the 
Jeweler, Displays Make the 
Public See Why. Oct:98 

He Capitalizes on Role as ‘Offi- 
cial Time Agent’ to Build 
Watch Volume. Oct:102 

Brand Name Emphasis Keeps 
Watch Sales in the Jewelry 
Store. Oct:104 

Waterproof Watches Can Help 
Your Business! Oct:110 

Setting Up a Watch Display. 
Oct :112 


Expert Watch Repair Work 
Keeps Time on This Jewei- 
er’s Side. Dec:70 








MODERNIZATION 


Modernization Moves More Peo- 
ple into Your Store. Jan:69 

Time to Modernize. Jan:70 

Contemporary . .,. . All the 
Store’s a Showcase. Jan:72 

Continental Design . .. A Lux- 
4 Setting tor Jewelery. Jan: 

Modernization . . 
Payoff? Jan:76 

Ideas in Action, Jan:78 

Tailoring the Window to Jew- 
elry Display. Jan :82 

Distinction in a Modern Pack- 
age. Jan:84 

Designed for Selling Versatility. 
Jan :86 

Glamour Within Bounds. Feb: 

* 102 

Creating Extra Display Win- 
dows. Mar:118 

Public Responds to New Store. 
Mar :131 

‘Stand-Out’ Front Gives Accent 
to Small Store. Mar :160 

Modernization Is a Continuing 
Process. April:112 

A New Look in a New Loca- 
tion. June:98 

Modern Techniques Plus Gra- 
cious Decor in Bockstruck’s 
New China-Glass Area. June: 
161 


What’s the 


Does It Pay to Modernize? 
July :102 

Confidence Built This Store for 
‘Oklahoma’s Oldest Jeweler.’ 
July :106 

Brother and Sister Team Pool 
Ideas for New Store. July: 
110 

New Location, Modern Store 
Add Up to New Sales Vol- 
ume. Aug:152 

Money-Saving 
Scheme. Aug :248 

Acklin Store Fully Modernized. 
Sept :140 

New Howes Shop in Santa Bar- 
bara. Sept :149 

Remodeled Store Symbolizes 
Years of Public Confidence. 
Nov :94 


Remodeling 


_N- 


NPA 


Asked to Modify Platinum Con- 
trol Order. Jan:160 

Amended M-54 Permits Use of 
Recovered Platinum. Apr:183 


- = 


PEARLS 


‘Sneak Preview’ Sells Pearls. 
Aug :251 

Good Future of Cultured Pearl 
Industry Seen to Require 
Tight Japanese Control. Nov: 
174 

Goldstone Reports 20% Rise in 
Pearl Prices Due to Typhoon 
Damage. Nov:176 


PLATINUM 


NPA Asked to Modify Plati- 
num Control Order. Jan:160 

Engelhard in Annual Review, 
Cites High Demand for Plati- 
num. Feb:186 

Amended M-54 Permits Use of 
Recovered Platinum. Apr:183 

Relief from Platinum Controls 
Hoped for. May :177 

Platinum Controls Ended. June: 
169 


Vital Uses of Platinum Metals 


Shown in Philadelphia Exhibit. 
Dec :169 
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REPAIRS 


(See also ‘‘Horology”—‘‘Tech- 
nical’’) 

Repair Service is Foundation of 
Customer Confidence. Jan:102 

Are You Salvaging Traded-in 
Automatic Watches? May :204 

Regulation—Fast or Slow? June: 


Magnetism and the Watch- 
maker, July :196; Aug:290 
Watch Inspection Time, Sep- 
tember 10th to 19th. Aug:134 
The Repair Department Pays 
Its Way. Aug:136 
‘Glamourized’ Repair Service 
Builds Up a_ Reputation. 
Aug:138 

Factory Workers’ Repair Ser- 
vice. Aug :223 
Dramatizing Watch 
Aug :224 

Watch Repairs Move to the 
Fore. Aug :246 

Watch Repair Interest-Builder. 
Aug :249 

Pin-Pointing Watch Repair Pro- 
motion. Aug:250 





Repairs. 


News-Letter Promotes Watch 
Repair. Aug:251 
The Repairman’s an_ Expert. 


Aug :252 
Watchmaker in the Window— 
Wired for Sound! Sept:118 
Using the Mails for Watch Re- 
pairs. Oct:159 


RINGS 


Massed Display Emphasizes 
Ring Variety. Mar:108 

‘You Were at the Conventions,’ 
Seeing the Most Wanted 
Gifts of All—Precious Jew- 
elry. Sept:102 


"= 


SALES TRAINING 


(See also “Business Manage- 
ment’? — “Employee Rela- 
tions’’ ) 

Suggestive Selling Is a Valu- 
able Merchandising Asset! 


Jan :106 
The Problem of Inertia. Mar: 
157 


‘Ten Commandments’ for the 
Watch Attachment Salesman. 
June :116 

Fitting into the Selling Picture 
Quickly. Nov :67 

There’s No _ Satisfaction Like 
Selling a Diamond. Nov :68 

Time Is the Stuff of Which 
Watch Sales Are Made. Nov: 


70 

Clocks Provide the Gift Unlim- 
ited, Nov:72 

Flatware Can Boost Your Book 
Every Day. Nov:74 

Fine China and Glass Comple- 
ment Fine Flatware. Nov:76 

Brighten Up Your Selling Via 
Colored Stones. Nov:78 


A Jewelry Store Is a Store of 
Many Gifts. Nov:80 


SILVER 


(See also ‘‘Advertising’’—" Dis- 
play’? — ‘‘Merchandising and 
Promotion’’) 

Coordinated Tableware Mer. 


chandising Year-Round. Jan: 


‘Heirloom’ Emphasis Coordi. 
nates China Glass in Sales to 
Brides. Jan:132 

Blueprinted Table Setting Con- 
test. Feb :140 

Teen Market Promotion Doubles 
Silver Sales. Feb:144 

Records Facilitate Follow-Up 
Sales. Feb:171 

Reversible Panel Puts Spotlight 
on Sterling Flatware, Mar: 
112 

Sterling Sales Via the Telephone. 

ar :129 

The Boys Will Be Customers, 
Too. Mar :142 

‘Packaged Service’ for Brides 
Solves Problem of Big City 
Competition. Mar :144 

A Review of the Flatware Mar- 
ket. April:81 

The Sterling Flatware Market. 
April :82 

Silver Selling Ideas. April :84 

The Plated Flatware Market. 
April :86 

Active Patterns in Silverplated 
Flatware. April :89 

Lift Flatware Sales Through 
Your Windows. April :100 

Promote Silver for Mother’s 
Day. April:138 

Sterling Promotion Goes Per- 
sonal. April:154 

Table Setting Contest Marks 
Anniversary. April:156 

Tableware Sales Begin with the 
Bride. April :166 

This New Style Silver Contest 
Last Longer and Costs Less. 
May :152 

‘P.O.P.’ Gives the Jeweler the 
Inside Track. June:129 

Why ‘P.O.P.’ Provides an In 
side Track for the Retail Jew- 
eler. Tune:130 

How You Can Arouse ‘P.O.P.’ 
in Your Community. June: 
132 

Pride of Possession Is Built on 
Quality in Design. June:134 

Peacock’s Provides an Example 
of Selling ‘P.O.P.’ June :140 

Contest Ballots Help a Jeweler 
Spot Trend in Customer 
Preferences. July :142 

Storewide Sterling Display 
Builds ‘Club’ Sales. Aug :209 

The Bride Selects China and 
Sterling. Aug:210 

‘Blue-Collar’ Hollowware Pros- 
pects. Aug:212 

Confidence Is Selling Point in 
Advertisements. Aug:216 

Giant Spoons of Sterling Silver 
Draw Crowd to Jeweler’s Ex: 
hibit. Aug :216 

Hollowware ‘Storeroom’ Im- 
presses. Aug:249 

‘You Were at the Conventions,’ 
Thrilling to the Newest De- 
signs in Table Top Fashions. 
Sept :94 

‘Clinic’ for Damaged _ Silver- 
ware. Sept:153 

As Customers Learn Silverware 
Facts, Their Interest and Ap- 
preciation Grow. Sept:162 

Sterling Program for Teen- 
Agers Makes Friends and 
Customers. Sept:166 

He Keeps Them Trading Down 
at the County Seat. Oct:122 

Consistent Advertising Program 
Keeps Baby’ Silver Sales 
Growing. Oct:174 

Flatware Can Boost Your Book 
Every Day. Nov:74 

Gaining a Reputation as a Sil- 
ver Specialist. Nov:148 

A Program for Regaining Lost 
Silver Customers. Nov:150 

Dressing the Store in Christmas 
Splendor. Nov:152 

An Extensive Flatware Inven- 
tory Helps Attract Hollow- 
ware Customers. Dec:122 
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‘Show-It-First’ Technique Cre- 
ates Desire for Extra Pieces. 
Dec :124 
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STAINLESS 
(See also ‘“‘Advertising’’---“* Dis- 
play’’ — ‘Merchandising and 


Promotion’’) 

The Stainless Flatware Market. 
Apr 393 

A Case tor Stainless. Apr :96 

An Index of Stainless Flatware. 
Apr :97 

Litt Flatware Sales Through 
Your Windows, Apr :i00 

Stainless Builds Extra Sales in 
a Regardless-of-Cost Market. 
July :140 


SUBURBAN STORE 


The Suburban Store. Aug :122 
An Analysis of the Types of 
Shopping Centers. Aug:124 
A One City Study of Three Dif- 
ferent Types of Suburban 
Shopping Centers. Aug :126 

Suburban Branch Store  In- 
creases a City Jeweler’s Trad- 
ing Area. Aug:128 

Branch Store Gives ‘Downtown’ 
Class to Suburban Area. Aug: 
129 

Jaccard’s Suburban Store 
Thrives on Active Gift-Con- 
scious Market. Aug:130 

A City Jeweler Moves to the 
Suburbs. Aug:131 

Suburban Jeweler Becomes a 
Part of the Community. Aug: 
132 

Concentrated Buying Power In- 
spires Move to Suburban Cen- 
ter. Aug:133 


_T~ 


TARIFF 


Dates Fixed for Hearings on 
Watchband and Rosary Im- 
ports, Jan:158 

American Watch Manufacturers 
Request Probe of Imports. 
Oct :201 

Linde Asks for Import Ban on 
Synthetic Sapphires and Ru- 
bies. Oct:208 

Boost in Tariff Rejected for 
Watchbands and_ Rosaries. 
Oct :221 


TAXES 


Huge Defense and Rearmament 
Outlays Dim Hopes for Any 
Immediate Tax Cuts. Jan:151 

Plans for Excise Repeal Mapped 
by Tax Committee. Jan:153 

— Estate After Taxes. Feb: 

How’s Your Tax I.Q.? Feb:84 

~—e or Selling a Store. Feb: 


Elimination of Jewelry Excises 
Demanded in Proposed Tax 
Legislation. Feb :175 

New Tax Committee Formed to 
Push Industry’s Drive for 
Excise Tax Repeal. Mar:185 

Disparity on Capitol Hill Ham- 
pers Tax-Cut Bills. April:183 

Organization of Retail Jewelers 
Tax Committee. May:178 

Quickie Tax Cut Opponents 
Gain Strength in Conoeress. 
June :180 

Tax Committee Readies Data 
for Future Excise Hearing 
Before House Unit. Aug :262 

Action on Excises Unlikely Un- 
til Next Session of Con- 
gress. Aug:263 

Treasury Dept. Considers Na- 
tional Sales Tax as Source for 
New Revenue. Oct:197 

Appliance Manufacturers Plan 
Fight on Excises. Oct:205 


FOR JANUARY, 1954 


New Excise Collection Form 
Draws Protests from Retail- 
ers. Oct:209 

Tax Cuts Asked for Salesmen 
Who Set Up _ Retirement 
Funds. Oct:221 

Treasury Considers Tax at Man- 
ufacturers’ Level as Source 
for New Revenue. Nov:170 

Jewelers Tax Committee Steps 
Up Activities. Nov:170 

Administration May Act to Halt 
Social Security Tax Rise. 
Dec :158 

Congressional Leaders Ready 
Legislation for Manufactur- 
ers’ Tax. Dec:158 

Tax Bureau Plans Closer Scru- 
tiny on Claimed Expenses. 


Dec :160 
} 





TECHNICAL 


(See also ‘‘Gemology’’—‘‘Horol- 
ogy’’) 

Workshop Questions and An- 
swers. Jan:180; Feb:204: 
Mar:212; April:210; May: 
206; June:200; July:199; 
Aug:294; Sept:230; Oct: 
230; Nov:200; Dec:190 

Test Tube Diamonds, Menace 
or Mirage? May:88 

Are You Salvaging Traded-in 
——— Watches? May: 

4 


Chatoyancy Among the Gem. 
stones. June :94 


Regulation — Fast or Slow? 
June:198 

A Short Course in Gemology. 
July :88 


Magnetism — and the Watch- 
maker. July:196; Aug:290 
Brilliance and Fire as Gemstone 
Properties. Aug :140: Sept:112 
Jewelry Making for Tradesmen 
and Craftsmen. Sept :226; 
Oct :226: Nov:196; Dec:186 
How Can Gemology Work for 
You? Oct:113: Nov:97 
Geology for the Jeweler. Dec :65 


TRADE SCHOOLS 


Directory of Trade Schools. 
Dec :149 


_-W- 


WATCHBANDS 


‘Ten Commandments’ for the 
Watch Attachment Salesman. 
June:116 

‘You Were at the Conventions’ 
Looking at the New in Fash- 
ions for the Wrist. Sept:92 

Boost in Tariff Rejected for 
Watchbands and_ Rosaries. 
Oct :221 





WATCHES 


(See also ‘‘Fashion”—*Horoi- 
ogy’ — “Merchandising and 
Promotion”—“Technical’’) 

Workshop Questions and An- 
swers. Jan:180; Feb:204; 
Mar:212; April:210; May: 
206; June:200; July:199; 
Aug:294; Sept:230; Oct: 
230; Nov:200; Dec:190 

Effective ‘Selling Up’ Methods 
Lift Price Brackets on Watch 
Sales. Feb:106 

Watch Promotion with a New 
Twist. April :132 

Regulation — Fast or Slow? 
June :198 


New Swiss Watch Fashions 
Link Beauty and Utility. 
July :172 

Magnetism — and the Watch- 
maker. July:196; Aug:290 

Watch Inspection Time, Sep- 
tember 10th to 19th. Aug: 
134 

The Kepair Department Pays 
Its Way. Aug:136 

‘Glamourized’ Repair Service 
Builds Up a_ Reputation. 
Aug :138 

‘You Were at the Conventions,’ 
New and Salable Merchan- 
dise. Sept :90 

‘You Were at the Conventions,’ 
Looking at the New in Fash- 
ions for the Wrist. Sept:92 

Watchmaker in the Window— 
Wired for Sound! Sept:118 

A Swiss Retailer’s Sales Tech- 
nique. Sept:151 

Time Is on the Side of the 
Jeweler. Oct:85 

Time Is on the Side of the 
Jeweler ... Why? Oct:86 

Time Is on the Side of the 
Jeweler—But .. ., ow 
Much? Oct:88 

Time Is on the Side of the 
Jeweler . .. Keep It There! 
Oct :90 

Time Is on the Side of the 
Jeweler . . . And So Is Amer- 
ica’s Youth. Oct:92 

Time Is on the Side of the 
Jeweler, Fashion Helps Keep 
It There. Oct :94 

He Capitalizes on Role as ‘Offi- 
cial Time Agent’ to Build 
Watch Volume. Oct:102 

Brand Name Emphasis Keeps 
Watch Sales in the Jewelry 
Store. Oct :104 

The Graduating Class Elected 
This Retailer ‘Man of the 
Year.’ Oct:106 

Waterproof Watches Can Help 
Your Business! Oct:110 

Setting Up a Watch Display. 
Oct:112 

American Watch Manufacturers 
Request Probe of Imports. 
Oct :201 

Time Is the Stuff of Which 
Watch Sales Are Made. Nov: 


70 

Expert Watch Repair Work 
Keeps Time on This Jeweler’s 
Side. Dec:70 

Tariff Commission Postpones 
Hearing on Watch Imports. 
Dec :157 


WINDOW DISPLAY 


(See also “‘Display’’—‘‘Merchan- 
dising and Promotion” — 
‘‘Modernization’’ ) 

Tailoring the Window to Jew- 
elry Display. Jan:82 

Hearts Are Trumps in This 
Valentine Display. Jan:98 

Brand Name Promotions with a 
Local Flavor, Jan:100 

Hobby Displays Pep Interest in 
Windows. Jan:104 

Valentine’s Day Is Ideal for All 
Jewelry Lines. Jan:108 

Coordinated Tableware Mer- 
chandising Year ’Round. Jan: 
1 


Organization Means Better Dis- 
play. Feb:94 

Fashions Around the World. 
Feb :108 

Figurines Help Create Festive 
Window. Feb:155 

Two-Level Arrangement. Feb: 
162 

Display Tdeas for the Corona- 
tion in Your Windows. Mar: 


86 

April Is Brand Names Month. 
Mar :98 

Nautical Window for Summer. 
Mar :116 

Creating Extra Display Win- 
dows. Mar:118 

Personal Selling Via the Win- 
dows. Mar:146 

Lift Flatware Sales Through 
Your Windows. April :100 

Schindler’s—Brand Names Jew- 
eler of °52. April:108 

‘My Pop’s Tops’ Contest Gets 
Attention. April :122 


Birthstone 


Gift Suggestions for Mother’s 
Day. April :131 

Giits for the Graduate. April: 
134 

Display Window. 
April :137 

Promote Silver for Mother’s 
Day. April:138 

Modernistic Window Display 
for Modern Accessories, April: 
139 

Tableware Sales Begin with the 
Bride. April :166 

Sense of Humor Pays Off. 
April :175 

Utilize Your Window to Instill 
Consumer-Confidence. May :90 

Let Confidence Ring Out in 


Your Diamond Displays! 
May :94 
Magnified Diamonds Show 


Quality Factors. May:100 

‘A Man Likes Jewelery, Too!’ 
May :102 

Windows Tailored for ‘Man Ap- 
peal.’ May :110 

Diamonds Fit for a Queen. 
May :138 

Costume Jewelry Windows 
Have Price and Fashion Ap.- 
peal. June:80 

Pride — Practicality and Price. 
June:81 

Costume Jewelry and _ Fabric 
Swatches Linked in Color 
Harmony Display. JTune:115 

‘Picture’ Windows Show Less 
but Sell More. June:120 

Tablewares for the June Bride. 
June :146 

Selling the Credit Store—With 
Attractive Window Displays. 
July :86 

Barr’s Puts Life into Father’s 
Day Window. Aug:158 

‘Back-to-School’ Window Dis- 
plays Require Imaginative 
Merchandise Arrangements. 
Aug :162 

Plan New Window Display for 
Your New Fall Merchandise! 
Sept :104 

Exotic Earrings on Display. 
Sept :155 

Children Stop for Action Win- 
dows. Sept:228 

Time Ts on the Side of the 
Jeweler, Displays Make the 
Public See Why. Oct:98 

Settine Up a Watch Display. 
Oct :112 

Showease Created for Impulse 
Sales. Oct :146 

He Capitalizes Upon Brand 
Name Products. Oct:160 

Opportunities Unlimited . . . To 
Sell Clocks with Timely Dis- 
plays. Nov :82 

Christmas Window Displays 
Stop the Passing Parade. 
Nov:108; 110 

Rines for Christmas Shoppers. 
Nov :123 

A Christmas Display Window. 
Nov :126 

Suggested Gifts for Christmas. 
Nov :130 

Diamonds for Christmas. Nov: 
133 

Tn the Spirit of Christmas. 
Nov :136 

A Modernistic Window Display 
Nov :137 

Sterling Ideas for Gift Shop- 
pers. Nov:138 

Gaining a Reputation as a Sil- 
ver Specialist. Nov:148 

Dressing the Store in Christmas 
Splendor. Nov:152 

Bigger - Diamond Displays Ap- 
peal to the Older Women. 
Dec :60 

The Displayman Behind the 
Scenes. Dec :72 

Series of Window Displays 
Captures the Holiday Spirit. 
Dec :80 

An Imaginative Display of 
Scarab Jewelry. Dec:82 

’Twas the Week Before Christ- 

mas (And Two Weeks Till 

New Year’s Eve). Dec:82 

A Post-Christmas Window. 
Dec :88 

Gold Keynotes Christmas Dis- 
play. Dec:92 

Artistry in Window Display 
Work Dramatically Exhibits 
Giftwares. Dec:116 


83 
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ADVERTISING 
(See also ‘“Display’’ — ‘‘Mer- 
chandising & Promotion’— 
‘“‘Window Display’’) 


General 
National Advertising Can Be 
Localized in Your Window 


Displays. Feb:88 

National Advertising Is Local 
Advertising. Feb :114 

Consumer Literature Provides 
the Finest in Printed Sales- 
manship, Feb:120 

Magazines Recognize the Im- 
portance of the Retailer. Feb: 
148 

Do’s and Don’t’s for Your Dia- 
mond Advertising. Aug:104 

All Advertising Media Used to 
Build Men’s Jewelry Volume. 

ug:175 

Public Seeing Watchmakers at 
Work Is Good Advertisement 
for Store. Aug :249 

Using ‘Public Service Advertis- 
ing’ at Point of Sale. Nov:92 

Billboard 

Billboards Included in Ad Bud- 

get. Oct:139 
Cooperative 

Cooperative Advertising Cam- 
paign Sells the Jeweler to the 
Community. July :80 

The Best Gifts of All Come in 
Jewelry Boxes. Oct:114 

‘Buy Jewelry at Jewelry Stores.’ 
Nov :86 





Direct Mail 
How to Build a Mailing List. 


Feb :86 
Unusual Direct Mail Piece 
Builds Watch Repair Busi- 


ness. Oct:199 


66 


Newspaper 

No Diamond ‘Sales’ for This 
Jeweler. Jan:109 

‘A Store Is Known by the Com- 
pany It Keeps.’ Jan:109 

Costume Jewelry Ad Promotes 
Theme of Gracious Living. 
Jan: 118 

Unusual Ad Demonstrates How 
Jeweler Backs His Watch 
Sales, Jan:137 

New Setting for Old Gems. Jan: 

1 


Newspaper Ad Program Stress- 
ing Brand Names Brings in 
Business. Feb:98 

Make Effective Use of All Mats 
Prepared by Experts. Feb:118 

A Check List for Watch Owners 
Given in Newspaper Ad. Feb: 


‘Goes to the Dogs.’ 
Mar :126 

Modernizing Outmoded Jewelry 
Is Theme of Newspaper Ad. 
May :102 

Cooperative Ad Program Aimed 
at Rural Residents. June:86 

Cooperative Advertising Cam- 
paign Sells the Jeweler to the 
Community. July :80 

Ads Which Treat Diamond as 
a Jewelers Best Friend... 
Aug :108 

Educating the Public to Dia- 
mond Quality. Aug:114 

Wise Diamond Buying Is Sub- 
ject of Ad. Aug:149 

Store Employees and Families 
in the Spotlight for Anni- 
versary Ad. Aug :237 
Ibany Jeweler’s Ad_ Ties-in 
with Celebration of Colonial 
Event. Aug:252 

Creating Effective Christmas Ad- 
vertising, Headlines. Oct:90 

Creating Effective Christmas Ad- 
vertising, Illustrations. Oct :92 

Creating Effective Christmas Ad- 
vertising, Signatures. Oct. :94 

The Best Gifts of All Come in 
Jewelry Boxes. Oct:114 

A Contest to Stir People to 


‘Buy Jewelry at Jewelry 
Stores.’ Nov :86 
Asks Public about ‘Discount’ 


Watch. Nov:148 
Radio 


Emerald Jewelry Sales Boosted 
by Tie-in with Radio-TV Con- 
test. Nov:151 

Television 

A Large-City Retail Jeweler 
Finds Television Fills the Bill. 
Apr :92 

TV Program Features Merchan- 
dise in Action. July :136 

Building Sales and Goodwill... 
A TV Panel for the ‘Small 
Fry.”” Aug:129 

Emerald Jewelry Sales Boosted 
by Tie-in with Radio-TV Con- 
test. Nov:151 


AIR CONDITIONING 
(See also ‘‘Modernization’’) 


New Store Atmosphere Built 
Around Air Conditioning. 
Feb :90 

Air Conditioning Solves Peculiar 
Remodeling Problem. Mar :106 


APPLIANCES 


Plan for More Appliance Sales 
in °54. Jan: 98 

‘Coffee Party’ Promotes Appli- 
ances. Jan:121 

Appliances Make Life Easier— 
For Customers and Retailers, 
Too! Mar:150 

Special Small Appliance Service 
—— Jewelry Sales. Apr: 
108 


Appliance Sales Keep Instalment 
Accounts Active. Apr :184 

Jewelry Sales Are Sparked by 
Appliance-Created Store Traf- 
fic. Sept :166 

Jewelers Find Appliances a Suc- 
cessful Line in Small Town. 
Nov :148 


ASSOCIATIONS 


Charles T. Evans Dies; Retired 
ANRJA Secretary. Jan :140 
President of MJSA Honored at 

Testimonial. Jan:142 
NJA Voices’ Disapproval of 
Statement by ARF on Fed- 
eral Sales Tax. Jan:144 
MJSA Resolution Would Dub 


R. I. ‘The Jewelry State.’ 
Jan :146 
Watch Material Distributors 


Name N. ¥Y., ashington 
Agency. Jan:161 

VC Submits Proposed Trade 
Practice Rules for Diamond 
Industry to FTC. Feb:183 

AGS Offers Members Leasing 
Rights to Diamond Magna- 
scope. Feb:187 

Record Attendance Expected at 
NEMJ&SA ’54 Banquet. Feb: 


87 

Diamond Manufacturers & Im- 
porters Back Anti-Smuggling 
Bill. Feb :188 

NEMJ&SA Name Ad Agency to 
Handle May Showing. Feb: 


188 

FBI Agents Talk on Bad Check 
Artists Highlights TSA Advis- 
ory Board Meeting. Feb:190 

Jewelry Crafts Association Elects 
Gratz President. Feb :190 

Hard-Hitting Report on Trade 
Abuses Given by JVC Chair- 
man at N. Y. Meeting. Feb: 
192 

NJA Directors Name Greenberg 
President. Feb :194 

MJSA Reports Wide Interest in 
Providence Jewelry Show. 
Feb :195 

Sterling Silversmiths Guild Re- 
elects Leach President. Feb: 
195 

Associate Jewelers Re-elect 
Skalet President, Feb :196 

NEMJ&SA _ Directors Name 
Committee Chairman. Feb: 
201 

Diamond Council of America 
Crowns’ Screen tar as 
“Queen.” Feb:210 

Record Number of Titles Award- 
ed by AGS During ’53. Feb: 
210 

Huge Attendance at NEMJ&SA 
Banquet Fills Statler Ballroom 
to Capacity. Mar: 166 

Heads of National and State 
Association to Form ‘Liaison’ 
Unit. Mar :166 

Watch Material Distributors 
Name Fried Technical Direc- 
tor. Mar:167 
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Diamond Council Elects Gold- 
berg President. Mar:170 

A Half Century of Service to 
the Industry (NEMJ&SA). 
Apr :130 

Comprehensive and Informative 
Program Planned for Annual 
Convention of NJA. Apr:205 

Record Number of Wholesale 
Jewelers Expected at NEMJ- 
&SA Show in Providence. 
Apr:205 

Nearly 200 Manufacturers to 
Exhibit at MJSA Show for 
Wholesale Jewelers. Apr:206 

ANRJA Officers Present Mem- 
orial to Evans’ Family. Apr: 

0 


21 

ANRJA Forms New Group to 
Handle Fair Trade Violations. 
Apr :219 

NJA Surveys Jewelers for In- 
formation on Fair Trade. Apr: 


221 

Wall Named President of Jewel- 
ers Board of Trade. Apr:221 

NWJA_ Discloses Plans _ for 
National TV Show to Report 
Jewelry Sales. May :149 

Over 205 Attend Annual AGS 
Conclave. Oscar Kind, Jr., Re- 
elected President. May: 151 

NEMJ&SA Sets Up Public Re- 
lations Program to Enhance 
Public’s Conception of Jew- 
elry. Mav:154 

Over 160 Firms Reserve Exhibit 
Space at NJA’s Ninth Annual 
Tewelry Fair. May:156 

Interesting and Well-Rounded 
Program Planned by NWJA 
for 47th Convention. May:157 

NEMJ&SA Seeks Downtown 
Providence Site for Construc- 
tion of ‘Jewelry Center.’ May: 
162 


Lazrus Re-elected President of 
AWA. May:1 

NEMJ&SA Amends By-Laws to 
Admit Salesmen as Members. 
May :173 

Over 180 Manufacturers to Ex- 
hibit at NTA Tewelry§ Fair 
and Convention. June:134 

New Watch Tmporters Associa- 
tion Announces Objectives. 
June :135 

Fashion Show and Informative 
Clinics Planned for 49th Con- 
vention of ANRJA. June: 136 

Pearl Export Association Form- 
ed by Japanese. June:138 

Gemological Institute Elects 
Officers and Board Members. 
June :138 

NEMJ&SA Appoints Fradley 
Assistant Executive Secretary. 
Tune :143 

New Merchandise and Merchan- 
dising Ideas at National 
Jewelry Fair. July :78 

Plans for NWJA TV Show Are 
— Temporarily. July: 
6: 

Wholesalers (NWJA) Tackle 
Problems with Confidence at 
Convention. July :163 

Senator Dirksen Scheduled to 
Address Opening Session of 
ANRJA Convention. July :166 

Informative Discussions and So- 
cial Events Highlight WMDA 
Convention. July :168 

JVC Tssues Bulletin on Karat 
Gold Tolerances. July :178 

Government Rulings Clarified in 
— JVC Booklet. July: 
1 


GIA Offers Korean Vets Infor- 
_ on Gem Courses. July: 
193 

Plans for Promotion of Gold 
Filled Jewelry Are Put into 
Operation. Aug :97 

ANRJA Annual Convention and 
Trade Show, August 8 to 12. 
Aug :110 

Informative Talk on Instalment 
Selling Given by NJA Secre- 
7 at Canadian Confab. Aug: 

NEMJ&SA and MJSA Merge 
Showing Activities. Aug :262 

NEMJ&SA to Participate in 
‘Life’ Promotion at Attleboro. 
Aug :265 

MJSA Announces Date for Sec- 
ond Annual Dinner-Dance. 
Aug :270 


FOR JANUARY, 1955 


What Can Retailers and Their 
Trade Associations Do About 
Fair Trade? Sept: 102 

Speakers at ANRJA Convention 
Give Serious Consideration to 
Trade Problems. Sept.189 

Two Retail Jewelry Associations 
Pursue Possibilities of Merger. 
Sept :19 

National Jewelers Association 
Sets Dates for 1955 Show. 
Sept :195 

NJA Secretary Cites Error in 
Speech by FTC Commission- 
er. Sept :238 

International Committee of 
American Gem Society Meets. 
Oct :211 

Seven Major Programs for En- 
suing Year Established by 
UHAA at 2l1st Convention. 
Oct :212 

More Than 300 Attend Annual 
Banquet of MJSA. Oct:217 

Jewel-Bedecked Models Grace 
NEMJ&SA Float in ‘Attle- 
boro Day’ Parade. Oct:218 

AGS Tightens Requisites for 
Registered Jeweler Title. Oct: 


2 

NEMJ&SA Officers Report on 
Stepped-Up Activities on An- 
nual Providence Meeting. 
Nov:178 

Coordinating Committee of NJA 
and ANRJA Holds First 
Meeting. Nov:179 

Watch Material Distributors As- 
sociation Announces Commit- 
tee Appointments. Nov:181 

AGS Awards 47 Titles in Second 
Third of Year. Nov:185 

Lavan Named President of Man- 
ufacturing Jewelers Sales As- 
sociation. Nov:189 

International Committee of AGS 
Meets in N. Y. Nov:193 

Sweet Succeeds Fachon as Pres- 
ident of NEMJ&SA. Dec:124 
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BIRTHSTONES 


(See also ‘“Advertising’ — 
*‘Gems’’—‘“‘Merchandising and 
Promotion’’) 


Amethyst, Birthstone for Febru- 
ary. Jan:96A 

Aquamarine, Birthstone for 
March, Feb:96A 

Window Displays Utilize Four- 
Color Birthstone Pages. Mar: 
96 

Diamond, Birthstone for April. 
Mar :96A 

A Logical Selling Sequence— 
Birthstone Rings to Diamonds. 
May :81 

Birthstone for July, the Ruby. 
June :65 

Year-Round Birthstone Displays 
Offered by JIC. Nov:181 


BOOK REVIEWS 


Four Centuries of European 
Jewelry. Jan:119 

Field Guide to the Rocks and 
Minerals. Jan:119 

Interesting and Practical Manual 
on Electroplating for the Be- 
ginner. May:115 

Watch Repair Manual. June:96 

Gemology. July :112 

Jewelry Making, As An Art 
Expression. Aug :207 

Schmuck-und edelsteinkundliches 
Taschenbuch. Aug:235 

The Jewelry Engraver’s Manual. 
Oct :152 

The Romance of Time. Nov:119 


BRIDES 


Makes Good Sales of Open Stock 
China to ‘Brides of Yester- 
day.’ Nov :166 


BUSINESS CONDITIONS 


Jewelry Failures Show Drop for 
’53 as Liabilities Involved In- 
crease, Mar:172 

The Washington Story. Apr:82 

The Trade Diversion Problem. 
May :65 

The aeiee Speaks Out on 
Trade Diversion. May :66 

Economists’ Forecasts on Busi- 
ness Outlook Show Wide 
Variance. July :173 


BUSINESS MANAGEMENT 


(See also “Sales Training’’) 


Check on Your Social Security. 
Jan :96 

The Operating Statement. Jan: 
100 


A Credit Man Talks to the Re- 
tail Jeweler. Feb:112 

Life Insurance for Jewelry In- 
stalment Customers. Mar:100 

Teamwork Does It! Apr:86 

The Wholesaler Plays a Stra- 
tegic Role as the Retailer’s 
Buyer. Apr :146 

Detecting Counterfeit Money. 
May :84 

Lack of Rear Door Safeguards 
Blamed for Burglary Rate. 
May :140 

Inventory Control Removes 
Guesswork. Oct:128 

Looking Ahead-Planning Ahead 
Will Start Sales Rolling. Oct: 


134 

Wind Up ’54 with Your Profits 
Secure. Dece:45 

Make Your Business More Prof- 
itable and Less Frantic. Dec: 
46 

Inventory Control, a Key to 
Continuing Success. Dec: 48 

Know Your Leases. Dec: 50 

Tailor Your Percentage Lease 
Carefully. Dec:51 

Stock Turnover—Key to Profits. 
Dec: 52 

How to Get Rid of the “Dogs” 
in Your Store. Dec:53 

Protect Your Profits—If Disas- 
ter Strikes. Dec:54 

Want to Sell Your Business? 
Dec :56 

Tax Relief for You and Your 
Business. Dec:58 

Have Your Checked Your Will 
Recently? Dec :60 


- 


CAMERAS 


Additional Profits from Extra 
Line. June:70 

American Promotion Practices 
Causes Drop in Camera Re- 
ports. Nov :204 
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CHINA, GLASS & GIFTWARES 


(See also ‘‘Merchandising and 
Promotion’’) ) 


Theatre Atmosphere Dramatizes 
China, Glass and Giftware 
Displays. Feb:162 

Special Wall Unit Creates Extra 
Space for China Displays. 
Apr :182 

“The World’s Largest” Table 
Top Exhibit. May :122 

The Jeweler’s Box and Table 
Top Sales. June :106 

We Have Had Success with 
China and Glass. June:108 

Making Room for China and 
Glass. June:112 

A World of Table Top Fashions 
on Display. July :134 

Setting the Stage for Table- 
wares. Aug:214 

A China Window Comes Alive 
... Aug:216 

Thanksgiving, A Time to Pro- 


mote Table Top Fashions. 
Sept :156 

Tie-in with National Wine Week 
Increases Sale of Stemware. 
Nov :143 

Table Top Fashions Featured by 
Texas Jeweler Throughout the 
Year. Nov:152 

Avoid a Post-Christmas Depres- 
sion, Promote Table Top 
Fashions for New Year’s Fes- 
tivities. Nov:156 

Continental Decor Lends Atmos- 
phere to Displays of Imported 
Tableware Lines. Nov:160 

Makes Good Sales of Open Stock 
China to ‘Brides of Yester- 
day.’ Nov :166 

‘China Closet’ Brings Dinner- 
ware Patterns to Attention of 
Customer. Nov:170 

Meet the Challenge of Competi- 
tion in the Sale of China and 
Glass. Dec :92 

Facts on China and Glass Man- 
ufacturing . Make Your 


Sales Talk Sizzle. Dec:94 
Display Ideas for China and 
Glass. Dec :96 
Pegboard Displays Turn Upper 
Walls into Effective Display 
Area. Dec:114 





CLOCKS 


Big Clock Is Good Business 
Getter. Jan:114 

Hamilton’s Space Clock Tells 
Time on Mars and Earth. 
Feb :195 

How a Pocket Watch Becomes 
a Clock. June:76 

A Department Store’s Plan to 
Spark Store Traffic, Increase 
Clock Sales. Aug:220 

Why Clock Business Is Good 
Business. Nov:118 

Display Features Unusual 
Clocks. Dec:79 


COLORED STONES 


(See ‘*Fashions” — “‘Gems” — 
‘‘Merchandisinge and Promo- 
tion” —‘“‘Rings’’) 


Amethyst, Birthstone for Febru- 
ary. Jan:96A 

Aquamarine, Birthstone for 
March. Feb:96A 

Color as a Guide to Gemstones. 
Oct:136: Nov:72: Dec :62 

Fashion Promotes Colored Tew- 
els with Colored Furs. Dec :66 


COSTUME JEWELRY 


Jewelry Is in the Forefront of 
Fashion for 1954. Jan:92 

Costume Jewelry Ad Promotes 
Theme of Gracious Living. 
Jan:118 

Costume Jewelry Fashions for 
Spring and Summer. Mar:114 

Fashion Jewelry for Graduation 
Selling. Apr :134 

Costume Jewelry Is Developed 
into Major Traffic Builder. 
May :142 

Store Exterior Show Case Shows 
Costume Jewelry. June :92 

Counter Top “Palette” Displays 
Accelerate Costume Jewelry 
Sales. Aug :240 

Costume Jewelry Fashions Spark 
Holiday Selling. Oct :130 

‘Feminine Futures’ Display Pro- 
cram Promotes Costume Jew- 
elry. Oct :154 

Earring Promotion Result in 
Store Traffic and Sales. Nov: 
102 


CREDIT 


Jewelry Credit Group Organized. 
Jan :141 

Credit Man bere to the Retail 
Jeweler. Feb:11 

“The Question Is” ~<a 

Effective Methods of ‘ocnees 
Skips. July :96 
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Club Credit Plan Extended to 
All Departments by Buffalo 
Jeweler. Aug:151 

Speaker Urges Executives to 
Educate Retailer on Credit. 
Aug :264 

For This * Credit Jeweler, Octo- 
ber Promotions Bring Decem- 
ber Sales. Oct :184 


i... 


DESIGN 
Inspirations from the Jewelry 
Designers Guild. Mar:112; 
Apr:127; May:96; June:78: 
July :157 


Student Designs Shown at New 
York Exhibit. May :82 

British Jewelry Designs. July: 
102 

‘Functional Design’ Wins Dia- 


monds U.S.A. Awards. Sept: 
104 
DIAMONDS 
(See also ‘‘Display’’—‘‘Fashion”’ 


—‘‘Merchandising and Promo- 
tion’’—‘‘Rings”’ ) 

No Diamond Sales for This Jew- 
eler, Jan :109 

Famous Diamonds of the World. 
Jan:112; Feb:180; Mar:124; 
Apr :166; May:194; June:94; 
July :114 

Cleaving of the Cullinan. 
139 

Pastry ene Promote Sale. 
Jan:1 

ncn ty Add Dazzle to Attire 
at Met Opening in New 
York. Jan:145 

Diamond-Filled Cakes Highlight 
~ lalate Celebration. Feb: 


vo. Submits Proposed Trade 
Practice Rules for Diamond 
Industry to FTC. Feb:183 

Jewelry Store Chain Employs 
Magic to Top Previous Dia- 
mond Sales. Mar:88 

Diamond, Birthstone for April. 
Mar :96A 

Inspirations from the Jewelry 
Designers Guild. Mar:112 

Colorful Booklet Describes Vital 
Role of Industrial Diamonds. 
Mar :161 

Diamond Radio Feature on 
ree Network. Mar: 

3 

Diamonds to Dollars. . Fash- 
ion Makes the Sale! May: 72 

The Present Status of Dinmond 
ala Treatments. May: 
6 

A_ Logical Selling Sequence— 
Birthstone Rings to Diamonds. 


Jan: 


May :81 
Something a Little Different for 
Customers. May :86 
“Diamonds U.S.A. Awards’ Of- 
fered for Outstanding _Dia- 
— Jewelry Designers. May: 
Proposed Diamond Rules Pre- 


sented at Federal Trade Com- 
mission Hearing. June:130 

Diamond Industry 1953. July: 
84; Aug:120; Sept:106 

Outlook for Fall Diamond Sales 
Termed “Bright” by Rivkin. 
July :175 

Diamonds Are a Jeweler’s Best 
Friend — Keep Them That 
Way. Aug:99 

The Friendship That’s in a Dia- 
mond. Aug:99 

Do’s and Don’t’s for Your Dia- 
mond Advertising. Aug:114 


Display Diamonds the Year 
Round. Aug:106 
Ads Which Treat Diamonds as 


a Jeweler’s Best Friend .. . 
Aug :108 

Educating the Public to Dia- 
mond Quality. Aug:114 

A New Tune for Retailers ... 
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Hearts and Diamonds. Aug: 
116 

Home Towns of Servicemen 
Customers Are heme for 


Diamond Promotion. Aug:140 
Mid-West Jeweler Offers Free 
Diamonds to French Brides of 
GIs. Aug:148 
Wise Diamond Buying Is Sub- 
ject of Ad. Aug:149 


Dramatic Displays Sell Dia- 
monds. Aug:153 
Jeweler Builds Prestige with 
Special Diamond Laboratory. 

Aug :159 


Ring Remodeling Attracts Older 
Couples to Diamond Sales. 
Aug :242 


Jewelers to Get ‘Best Support 


Ever’ in Selling Diamonds 
Through New Campaign. 
Aug :259 


Nearly 190 Fashion Editors At- 
tend Diamond Dinner in 
N. Y. Aug:263 

‘Functional Design’ 
monds U.S.A. Awards. 


104 
Diamond Grading Tips Offered 
at Meeting of Southeast RJA. 


Wins Dia- 
Sept: 


Oct :209 
Secrets of the Diamond Expert. 
Nov:70 
Functional Beauty Dramatizes 
Diz =" U.S.A. Awards. 
c a Nov: 
Roma U.S.A. Awards. Nov: 
Diamonds and TV _ Lights 
Brighten Met’s Opening. Dec: 
122 
DISPLAY 
(See also ‘Merchandising and 
Promotion’’—‘‘ Modernization”’ 


—‘‘Window Display’”’) 


Ceramic Miniatures Figure Well 
in Displays and Sales. Jan:128 

Displays Say “Buy Here.”’ Feb: 
116 

Proper Display Fixtures Insure 


Maximum Use of Limited 
Space. Apr :98 
Portable Display Fits Front 


Door. Apr:120 

Special Wall Unit Creates Ex- 
tra Space for China Displays. 
Apr :182 

It’s on Customer’s Move. June: 


10 

A World of Table Top Fash- 
ions on Display. July :184 

Dramatic Displays Sell Dia- 
monds. Aug:153 

Changing Color Scheme Changes 


Store’s Appearance. Aug:157 

Special Display for Serving 
Pieces. Aug :236 

Counter Top “ Palette” Displays 
Accelerate Costume Jewelry 
Sales. Aug :240 

Inside and Outside Your Store. 
Oct :96 

‘China Closet’ Brings Dinner- 
ware Patterns to Attention 
of Customer. Nov:170 


Christmas Display Developed by 
Swiss for U. S. Jewelers. 
Nov :184 

Pegboard Displays Turn Upper 
Walls into Effective Display 
Area, Dec:104 


_-- 


EMPLOYEE RELATIONS 


(See also ‘‘Business Manage- 
ment’’—‘‘Sales Training’’) 


ENGRAVING 


For Profit’s Sake—An Engrav- 
ing Machine. Aug:128 

The Jeweler’s Engraving Skill 
... A Stepping-Stone to More 
Sales. Aug :230 

Enoraving Service Brings Extra 
Profits and Increases Traffic. 
Nov:115 

The Profit-Potential That’s in a 
Teweler’s Trophy Department. 
Dec :64 


EXTRA LINES 
(See also “Display’’—‘‘Merchan- 
dising and Promotion”’ ) 


Plan for More Appliance Sales 
in °54, Jan:98 

‘Coffee Party’ Promotes Appli- 
ances. Jan:121 

Additional Profits 
Lines. June:70 


from Extra 


- = 


FAIR TRADE 


High Court Denies Request for 
Review of Fair Trade Laws. 
Jan :165 

Discount House Opening Spurs 
Drive for D.C. Fair Trade 
Law. Mar:187 

Proposed Fair Trade Law Pre- 
pared by Merhants in Dis- 
trict of Columbia. Apr :204 

D.C. Retailers Await Action by 
House Unit on Fair Trade 
Bill. May :153 

What Can Retailers and Their 
Trade Associations Do About 
Fair Trade? Sept:102 


Fair Trade at the Crossroads? 
Nov :68 

er a Trade Diversion. 
Nov: 


NRDGA May File Brief on Fair 
Trade with FTC. Nov:178 
Fair Trade Faces Tough Battle 
Despite Favorable Action by 

Supreme Court. Dec:119 


FASHION 


Jewelry Is in the Forefront of 
Fashion for 1954. Jan:92 

Fashion Publicity Can Work for 
You. Feb:84 

‘A Different Woman After Five.’ 
Feb :92 

Inspirations 
Designers 
Apr :127 

Costume Jewelry 


the Jewelry 
Mar:112; 


from 


Guild. 


Fashions for 


Spring and Summer. Mar:114 
Fashion Report from Paris. 
Mar :116 


Showing Week, Its Importance 
to Retailers. Apr:128 

Fashion Jewelry for Graduation 
Selling. Apr :134 

Diamonds to Dollars . .. Fash- 
ion Makes the Sale. May:72 

The Fashion World is the Retail 
Jeweler’s Oyster. Tune :66 


Fall Fashions in Gold. Tuly :88 
Fashion Facts for Men— Or 
What Every Jeweler Should 


Know. Aug:172 
Fashion Is a_ Business, 
Mystery! Sept:112 
International Jewelry Trends to 
Be Analyzed by JIC Fashion 


Not a 


Direct at Providence Show. 
Oct :203 
French Fashions Favor the 
Jeweler. Nov :96 


Fashion Promotes Colored Jew- 
els with Colored Furs. Dec :66 
New and Trend-Setting Euro- 


pean Jewelry Is Shown at 
Fashion Prevue in Providence. 
Dec :129 
FTC 

Proposed FTC Rule Authorized 
Use of Word ‘Free’ in Ads. 
Jan:149 

JVC Submits Proposed Trade 
Practice Rules for Diamond 


Industry to FTC. Feb:183 
FTC Overhauls Complaint Pol- 


icy. Feb:210 

FTC Clarifies Position on Use 
of Word ‘Free’ in Ads. May: 
173 

Proposed Diamond Rules Pre- 
sented at Federal Trade Com- 
mission Hearing. June :130 

Sharp Debate on ‘Gold Content’ 
Proposal Highlights FTC 
Trade Practice Conference. 
Oct :214 


FTC Issues Ruling on Advertis- 
ing Allowances. Oct :224 

NRDGA May File Brief on 
Fair Trade with FTC: Nov: 


178 

FTC Plans Hearing to Revise 
Fountain Pen and _ (Pencil 
Rules. Nov:183 


- = 


GEMS AND GEMOLOGY 
(See also ‘‘Diamonds’’—‘‘Tech- 
nical’’) 


Amethyst, Birthstone for Febru- 
ary. Jan:96A 

Geology for the Jeweler. Jan: 
97; Feb:97; Mar:86; June: 
65; July:98; Aug:112; Sept: 
100 


How to Use a Loupe Properly. 
Jan:170 

Aquamarine, Birthstone for 
March. Feb:96A 

Introducing Greened Amethyst. 
Apr :113 

The "Soame Status of Diamond 
Coloration Treatments. May: 


Jeweler Builds Prestige with 
Special Diamond Laboratory. 
Aug :159 

Color as a Guide to Gemstones. 
Oct:136; Nov:72; Dec:62 

Secrets of a Diamond Expert. 


Nov:70 
GIFTS 
(See also “China, Glass & (Giit- 
ware’ — “Display” **Mer- 


chandising and Seeanotion’”) 


Gifts for Wedding Anniversaries. 
Jan:108 

Ceramic Miniatures Figure Well 
in Displays and Sales. Jan: 


128 

Old-Fashioned Gifts Bring Back 
Memories and Create Busi- 
ness. Mar :139 

Gift Section. ..A ere With- 
in a Store. Mar: 14 


Quality Lamps ais 
Jewelry Store’s Gift Depart. 
ment, May :126 

Smoking Accessory Impulse 
Sales Developed by Special 


Display Table. May :140 

Increased Store Traffic and Sales 
from New Giftwares Depart- 
ment. July :128 

The Box the Gift Comes In, 
Wrapped in Beauty— Present- 
ed with Pride. Oct:110 

A Giftwares Department Goes 
Underground. Oct:172 

New Giftwares Department Aids 
in Pulling Out of a Sules 
Plateau. Oct:174 

Novei Display Idea Used to 
Stress Store’s a Wrapping 
Service. Nov:10 


_H- 


SSO 






HOROLOGY 
(See also ‘‘Technical’’ — 
‘‘Watches’’) 
Workshop Questions and An- 


Feb :216;: 


swers. Jan:166; 
Mar :198; Apr 3258 ; May :190; 
June:161; July:200; Aug: 
292; Sept :222; Oct :238 ; 
Nov: 214; Dec: 148 

How a Pocket Watch Becomes 
a Clock. June:76 

How to Service the New Mido 


Powerwind. June :156 
Cape Cod Jeweler Experiments 


THE JEWELERS’ CIRCULAR-KEYSTONE 














with Watches Dropped in Salt 
Water. Sept :128 

Temperature, Pressure and 
Waterproof Watches. Sept: 
130 

The Importance of Frequency 
Standard in Watch Repairing. 
Nov :123 


== 


JEWELRY INDUSTRY 
COUNCIL 


Date of Annual Meeting An- 
nounced by JIC. Jan:150 

JIC Entertains Fashion Press at 
Opera Party. Feb:189 

JIC Reviews Past and Scans 
Future at Annual Meeting; 
New Officers Elected. Feb: 


191 

JIC Offers Four-Point Program 
to Boost Valentine Sales. Feb: 
194 

JIC Announces Board Elections. 
Mar :174 

Supplier Salesmen Made JIC 
Members. Mar :179 

JIC Launches Promotion of 
Three Gift-Giving Events. 
Apr :208 

The Importance of the JIC 
Demonstrated at ANRJA Con- 
vention, Sept :96 

Jewelry Items Share Spotlight 
on TV Shows, Says Report by 
JIC. Sept :200 

International Jewelry Trends to 
Be Analyzed by JIC Fashion 
Direct. at Providence Show. 
Oct :203 

Supplier Members in Jewelry In- 
dustry Council Show 23 Per 
Cent Gain. Oct :210 

Year-Round Birthstone Displays 
Offered by JIC. Nov:181 

JIC Supplies Jewelers’ with 
Christmas Idea Book. Nov: 
183 


align 


LAMPS 
(See also ‘Extra Lines’’—‘‘Mer- 
chandising and Promotion’’) 


Quality Lamps Complement 
Jewelry Store’s Gift Depart- 
ment. May:126 


LIGHTING 
(See also ‘‘Modernization’’) 


Lighting the Way to Sales. 
Mar :102 

A Store Needs Night-Time Sales 
Appeal. Mar:110 


LUGGAGE 


Luggage Fits into the Jeweler’s 
Selling Picture. June :74 


MEN’S JEWELRY 


The Value of y vo | te to 
the Jeweler. Aug :167 

How Important Is Men’s Jew- 
elry? Aug :168 

The Men’s Jewelry Story Can 
Be Told in Window Displays. 
Aug :170 

Fashion Facts for Men — Or 
What Every Jeweler Should 
Know. Aug:172 

All Advertising Media Used to 
Build Men’s Jewelry Volume. 
Aug:175 

For Men’s Jewelry . . . There’s 
No Business Without “Show” 
Business. Aug :176 

Men’s Jewelrv for Holiday Sell- 

6 


ing. Nov:12 


MERCHANDISING AND 


PROMOTION 
General 


FOR JANUARY, 1955 





Plan tor More in ’54. Jan:66 

What’s New from New England. 
jJan:8 

‘A Store Ils Known by the Com- 
pany It Keeps.’ Jan:109 

Big Clock Is Good Business 
Getter. Jan:114 

Newspaper Ad Program Stress- 
ing Brand Names Brings in 
Business, Feb :98 

Use of Manufacturers’ Selling 
Aids Helps Reduce Cost oft 
Store Promotion. Feb:100 

Merchandising Brand Name 
Products. Feb:102 

Moving Your Merchandise with 
Manufacturers’ Money. Feb: 
113 

Line Up Your Program with 
Promotional Tie-ins. Feb:122 

Packaging Is a Primary Sales 
Aid. Feb:138 

Magazines Recognize the Im- 
portance of the Retailer. Feb: 
148 

Special Jewelry Exhibition 
Marks Store Anniversary. 
Feb :174 

Sustaining Traffic for the New 
Store, Feb:176 

Keep Your Store in the Public 
Eye. Mar:75 

What Makes for’ Publicity? 
Mar:76 

Preparation Is the Key to Suc- 
cess in Publicity. Mar:78 

How Other Jewelers Have Got- 
ten Publicity. Mar :80 

Display Capitalizes on Brand 
Names. Mar:122 

A Store ‘Goes to the Dogs.’ 
Mar: 126 

Manufacturers’ Selling Aids 
Form Basis of Year-Round 
Promotion Program. Mar:128 

Remember — Mother’s Day Is 
May 9th! Mar:138 

Subsidized Transportation Pro- 
motion Backed by Syracuse 
Jewelers. Mar:163 

The Washington Story. Apr:82 

Teamwork Does It! Apr:86 

From Greeting Cards to Jewelry 
Sales. Apr: 8&8 

This Jeweler Went to College. 
Apr :96 

Turning a Rental Disadvantage 
into a Merchandising Oppor- 
tunity. Apr:100 

Appliance Sales Keep Tnstalment 
Accounts Active. Apr:184 

Graduation Time Is Gift-Giving 
Time. May: 78 

— Remember Father! May: 
g 

Clearance Sale Billed as “Crazy 
Mixed-un Sales.”” May:105 

Jeweler Ties-in with Festival. 
May :113 

Hundreds of Graduates Wel- 
come Invitation to ‘“‘Wish on 
a Star.”?’ May:145 

A Preview Look at New Jewelry 
from New England. June:51 

Store Expansion Program Per- 
mitts Addition of Two New 
Departments. July:132 

Moving to the Suburbs. July: 
156 

Gettine “Downtown” Volume in 
a Neighborhood Location. 
Aug :130 

A Store with Personality. Aug: 


“After the Flood”—a Jewelry 
Sale! Aug:138 
Jewelry Buyer’s Notebook. Sept: 


A Tewelry ‘Convention’ for Con- 
sumers. Sept:198 

Wright, Kav & Co. Opens 
Branch Store in Suburban 
Center. Sent:164 

Christmas Comes But Once a 
Year. Oct :89 

The Best Gifts of All Come in 
Jewelry Boxes. Oct:114 

Retailers Still Believe in Santa 
Claus. Oct:122 

Calendar Reminds Customers of 
Store Hours During Christ- 
mas Season. Oct:141 

‘Pennies from Heaven.’ Oct:159 


Gifts Unlimited for Weather- 
LCuonscluus wan. Uciilso 

Doll Promotion Creates Dollar- 
Producing Volume, Oct:182 

For This Credit Jeweler, Octo- 
ber Promotions Bring Decem- 
ber Sales. Oct:184 

A Contest to Stir People to 
“Buy Jewelry at Jewelry 
Stores.” Nov:86 

The Selling Theme: ‘Christmas 
in the French Manner.’”’ Nov: 
88 

To Keep Them Shopping at 
Home, A Big Jewelry Store 
for a Small Town. Nov:90 

Jeweler and Photo Supply Deal- 
er Team-Up... Partners in 
Space and Store Traffic. Nov: 
104 

Dramatic Santa Claus Promo- 
tion. Nov :124 

Inventory Control, a Key to 
Continuing Success. Dec :48 


Appliances 


Plan for More Appliance Sales 
in 754. Jan:98 

‘Coffee Party’ Promotes Appli- 
ances. Jan:121 

Appliances Make Life Easier— 
For Customers and Retailers, 
Too! Mar:150 

Special Small Appliance Service 
Increases Jewelry Sales. Apr: 


Jewelry Sales Are Sparked by 
Appliance-Created Store Traf- 
fic. Sept :166 

Jeweler Finds Appliances a Suc- 
cessful Line in Small Town. 
Nov :148 


China and Glass 


Theatre Atmosphere Dramatizes 
China, Glass and Giftwares 
Displavs. Feb:162 

Special Wall Unit Creates Ex- 
tra Space for China Displays. 


“The World’s Targest’’ Table 
Top Exhibit. May :122 

The Jeweler’s Box and Table 
Top Sales. Tune :106 

We Have Had Success. with 
China and Glass. June:108 

Meet the People Who Are Table 
Top Prospects. June:116 

Setting the Stage for Table- 
wares. Aug:214 

Thanksgivine. a Time to Pro- 
mote Table Top Fashions. 
Sept :156 

Tie-in with National Wine Week 
Tnereases Sale of Stemware. 
Nov :143 

Tahle Top Fashions Featured by 
Texas Teweler Throughout the 
Year. Nov:152 

Avoid a Post-Christmas Depres- 
sion, Promote Table Ton Fash- 
ions for New Year’s Festivi- 
ties. Nov:156 

Continental Decor Lends Atmos- 
nhere to Disnlays of Imported 
Tableware Lines. Nov:160 

Makes Good Sales of Open 
Stock China to ‘Brides of Yes- 
terday.’ Nov:166 

‘China Closet’ Brings Dinner- 
ware Patterns to Attention of 
Customer. Nov:170 

Meet the Challenge of Competi- 
tion in the Sale of China and 
Glass. Dec :92 

Facts on China and Glass Manu- 
facturing .. Make Your 
Sales Talk Sizzle. Dec :94 

Pegboard Displays Turn Upper 
Walls into Effective Display 
Area. Dec: 104 


Clocks 


A Department Store’s Plan to 
Spark Store Traffic, Increase 
Clock Sales. Aug :220 

Why Clock Business Is Good 
Business. Nov:118 

Display Features Unusual 
Clocks. Dec :79 


Costume Jewelry 


Costume Jewelry Ad Promotes 
Theme of Gracious Living. 
Jan:118 

Costume Jewelry Is Developed 
into Major Traffic Builder. 
May :142 


‘Feminine Futures’ Display Pro- 


gram Promotes Costume Jew- 
elry. Oct:154 

Earring Promotions Result in 
— Traffic and Sales. Nov: 





Diamonds 


No Diamond ‘Sales’ for This 
Jeweler. Jan:109 

Pastry Diamonds Promote Sale. 
jJan:171 

Diamond-Filled Cakes Highlight 
Anniversary Celebration. Feb: 
180 

Jewelry Store Chain Employs 
Magic to Top Previous Dia- 
mond Sales. Mar:88 

Diamonds to Dollars . . . Fash- 
ion Makes the Sale! May:72 

A Logical Sequence—Birthstone 
Rings to Diamonds. May:81 

Something a Little Different for 
Customers. May :86 

Wedding Ring Offered’ Free 
Stimulates Diamond Ring 
Sales. July :151 

Diamonds Are a Jeweler’s Best 
Friend — Keep Them That 
Way. Aug:99 

The Friendship That’s in a Dia- 
mond. Aug :99 

Do’s and Don’t’s for Your Dia- 
mond Advertising. Aug:104 

Display Diamonds the Year 
Round. Aug:106 

Ads Which Treat Diamonds as a 
Jeweler’s Best Friend. Aug: 
108 

Educating the Public to Dia- 
mond Quality. Aug:114 

A New Tune for Retailers .. . 
Hearts and Diamonds. Aug: 
1 


Home Towns of Servicemen 
Customers Are Theme for Dia- 
mond Promotion. Aug:140 

Mid-West Jeweler Offers Free 
Diamonds to French Brides of 
GIs. Aug:148 

Wise Diamond Buying Is Sub 
ject of Ad. Aug:149 

Dramatic Displays Sell Dia- 
monds. Aug :153 

Jeweler Builds Prestige with 
Special nee Laboratory. 
Aug :15 

Ring S omodeling Attracts Older 
Couples to Diamond Sales. 
Aug :242 


cp 


New Settings for Old Gems. 
Jan:171 

Displays Exploit Public’s Inter- 
est in Gem Specimens. Mar: 
97 

Ad Stresses Jewelry Moderniza- 
tion. July :160 

“Crown of the Andes” Exhibit 
Stirs Public Interest iri Gems. 
Aug:118 

Emerald Jewelry Sales Boosted 
by Tie-in with Radio-TV Con- 
test. Nov:15 

Trafhie-Buildine Exhibit, ‘Great 
Americans in Sapphire.’ Nov: 
174 





Gems 


Gifts 
Gifts for Wedding Anniversaries. 


Jan :108 

Ceramic Miniatures Figure Well 
in Displays and Sales. Jan:128 

Old-Fashioned Gifts Bring Back 
Memories and Create Business. 
Mar :139 

Gift Section . .. A Store With- 
in a Store. Mar :144 

Increased Store Traffic and Sales 
from New Giftwares Depart- 
ment. July :128 

The Box the Gift Comes In, 
Wrapped in Beauty—Present- 
ed with Pride. Oct:110 

A Giftwares Department Goes 
Underground. Oct:172 

New Giftwares Denartment Aids 
in Pulling Out of a Sales Pla- 
teau, Oct:174 

Novel Display Idea Used to 
Stress Store’s Gift-Wrapping 
Service. Nov:100 


Lighters 


Smoking Accessory Impule Sales 
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Developed by Special Display 


Table. May :140 
Repairs 
Unusual Ad Demonstrates How 
Jeweler Backs His Watch 


Sales. Jan :137 
Ideas to Make the Service De- 


partment More Profitable. 
Feb :174 

Service Sells the Jewelry Store. 
July :134 


Use Your Display Windows to 
Focus Interest on Your Re- 
pair Department. Sept:116 

Adjust Your Repair Department 
to Watch Inspection Time. 

‘Special’ 


Sept :122 

Watch Repair Builds 
Store Traffic. Sept:124 

A Program Is Needed to Edu- 
cate Customers on Watches 
and Repairs. Sept:126 

Cape Code Jeweler Experiments 
with Watches Dropped in Salt 
Water. Sept:128 

Watch Repairs Promoted with 
Skillful Signs, Folders and 
Cards. Oct :154 

Sign Listing All Repair Services 
Increases Repair Business. 


Oct :157 

Dramatic Display and _ Vivid 
Sign Promotes Watch Bands 
and Repairs. Oct:158 

Jeweler Believes Watch Repairs 
Should Be Up Front by the 
Door. Oct :159 


Unusual Direct Mail Piece 
Builds Watch Repair Busi- 
ness. Oct:199 





Rings 
Men’s Fancier Wedding Rings 


Seen Gaining in Popularity. 
Mar :167 
College Ring Promotions Create 


Traffic and Sales. Apr :90 

Modernizing Outmoded Jewelry 
Is Theme of Newspaper Ad. 
May :102 

Siaaiatien Wedding Gown His- 
tory Used to Promote Wed- 
ding Rings. Aug:160 

Silver 

Display Creates Community In- 
terest in School Graduates’ 
Silverware Patterns. Feb:160 

Silver in the Window. Apr :176 

Silver Club Plan Emphasizes 
“It’s Easy to Own Sterling.” 
May :124 

It’ s the Customer’s Move. June: 
105 


The Jeweler’s Box and Table 
Top Sales. June :106 

Meet the People Who Are Table 
Top Prospects. June:116 


Setting the Stage for Table- 
wares. Aug:214 

Thanksgiving, a Time to Pro- 
mote Table Top _ Fashions. 
Sept :156 

‘Gracious Living’ Theme Keys 
Special Hollowware Promo- 
tion. Sept :160 

‘Dimes are Dynamite’ During 


This Jeweler’s Silverware Pro- 
motion. Oct:170 

Brand Names Prominently Fea- 
tured in Sterling Flatware Dis- 
play. Oct :190 

Munson Cautions Dealers on 
Low Silverware Inventories. 
Oct :211 

Table Top Fashions Featured by 
Texas Jeweler ieee the 
Year, Nov:15 

Avoid a Post- aes Depres- 
sion, Promote Table Ton Fash- 
ions for New Year’s Festivi- 
ties. Nov:156 

Silver Flatware and Hollowware 
Appeal to All Gift-Minded 
Buvers. Nov:158 

Wedding Memento—Silver Cake 
Knife. Dec:83 

Stainless 

Stainless on Fifth Avenue... 

May :128 
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Stainless Flatware as a ‘‘Second 
Set.” July :122 


Exhibition of Stainless Design. 


Nov :168 
How to Sell Stainless Steel. 
Nov:171 
Watches 
Unusual Ad Demonstrates How 
Jeweler Backs His Watch 


Sales. Jan:137 

Store Guarantee Supports Watcli 
Sales. Jan :139 

The Customer Asks About 
Watches. Feb:142 

A Less Costly Watch for Vaca- 
tion. Mar:120 

A Jeweler’s Experiment Proves 
Watch Customers Are ‘Brand 
Conscious.’ Apr :164 

The Jeweler Speaks Out on 
Trade Diversion. May :66 

Special Graduation Campaigns 
Step Up Watch Sales. May :94 

Jeweler Increases Watch sales 


with **Special’”’ Salesman. 
May :144 
The ‘“Best’? Way in Selling 


Watches Places Emphasis on 
Service Policy. June :62 

“When Will It Stop’ Contest 
Promotes Watches. July :158 

“Old Watch Contest’ During 
Rodeo Spurs Watch Sales at 
Arizona Store. Aug:248 

Adjust Your Repair Department 
“to Watch Inspection Time. 
Sept :122 

A Program Is Needed to Edu- 
cate Customers on Watches 
and Repairs. Sept :126 

Cape Cod Jewelers Experiments 
with Watches Dropped in Salt 


“~~ 


Water. Sept :128 

An Open Letter on ‘Watch 
Sales.’ Nov :116 

Sends Novel Watch Form to 
Customer. Nov:121 

Gets Widespread Publicity by 
Exhibiting Customers’ Old 
Watches. Nov:121 

Asks Public About ‘Discount’ 
Watch. Nov:148 


JEWELRY 








MODERNIZATION 


General 
A Marquee of Distinction. Feb: 


Growing Pains at a Suburban 


Store. Mar :146 
Designed for Customer Comfort. 
May :88 


Schwanke - Kasten, Milwaukee 
Jewelry Firm, Moves Up in 
the World. June:58 


A Bit of Paris in California. 
June :64 

Making Room for China and 
Glass. June:112 


A Store with Personality. Aug: 


132 
Both ‘Site’? and “Sight’’ Must 
Be Considered When Moderniz- 
ing a Jewelry Store. Aug :134 
*fAll the Store’s a Showcase.”’ 
Aug :222 
Fifth Avenue Jeweler Finds No 
Prestige Lost in Modernizing 
Store. Sept:110 


Solving a ‘Too - Much - Space’ 
Problem. Sept :174 

Constant Remodeling Keeps 
Store Modern and Expenses 
Down. Oct :126 

Installs Interior Windows to 
Conceal Unsightly Elevator 


Shaft. Nov:150 
Air Conditioning 
New Store Atmosphere Built 
Around Air Conditioning. Feb: 
90 
Air Conditioning Solves Peculiar 
Remodeling Problem. Mar :106 


Light and Air Conditioning 
Gives New Store Sales Ap- 
peal. Aug :124 


Breaking Through the Heat Bar- 
rier to Summer Selling. Sert: 


Lighting 
Lighting the Way to 
Mar :102 


Sales. 


Light and Air Conditioning 
Gives New Store Sales Ap- 
peal. Aug:124 


iin 


PEARLS 


Pearl Window Display Traces 
Growth of Pearl in the Sea. 
May :143 

The Fashion World Is the Re- 
tail Jeweler’s Oyster. June :6¢ 

Pearl Export Association Form: 
ed by Japanese. June:138 

Head of Heller-Deltah to Survey 
Japa..ese Pearl Market. Sept: 


202 

Jeweler Promotes Cultured 
Pearls to Cash In on Pearl 
Popularity. Nov:122 

PLATINUM 

Six Platinum Metals Used in 
Compact Made for Elizabeth. 
Feb:191 

Inspirations from the Jewelry 


Designers Guild. Mar:112 
POST EXCHANGES 


Defense Department Silent on 


Liberalizing Policies. 
Mar :169 
Post Exchanges Prohibit Issue 
of Courtesy Cards. Oct:228 
PUBLICITY— 
PUBLIC RELATIONS 
Big Clock Is Good Business 


Getter. Jan:114 

Pastry Diamonds Promote Sale. 
Jan:171 

Fashion a Can Work for 
You. Feb:8 

Diamond- Filled Cakes Highlight 


Anniversary Celebration. Feb: 
180 

Keep Your Store in the Public 
Eye. Mar:75 

What Makes for Publicity? 
Mar :76 


Preparation Is the Key to Suc- 
cess in Publicity. Mar:78 
How Other Jewelers Have Got- 
ten Publicity. Mar :80 

Subsidized Transportation Pro- 
motion Backed by Syracuse 
Jewelers. Mar :163 

Industry Plays Host to Educat- 
ors. Apr:110 

Keeping His Store in the Public 


Eye. Apr:122 

Girl Swallows Watch — Both 
Survive. May :100 

Jeweler Ties-in With Festival. 
May :113 

“The World’s Largest’? Table 


Top Exhibit. May :122 
Hundreds of Graduates Welcome 


Invitation to “Wish on a 
Star’’. May:145 
Jewelers Participate in an Un- 


usual “‘Misplaced Item” Con- 
test. July :148 

Former Detroit Jeweler Designs 
St. Lawrence Seaway Bill 
Pen. July :158 

“When Will It Stop’ Contest 
Promotes Watches. July:158 

Home Towns of Servicemen 
Customers Are Theme for 
Diamond Promotion. Aug :140 

Store Employees and Families 
in the Spotlight for Anniver- 
sary Ad. Aug:237 

Indiana Jeweler Recognizes 
Heroic Act with Watch Gift. 
Aug :241 

The Empire Builder. Aug :247 

“Old Watch Contest” During 
Rodeo Spurs Watch Sales at 
Arizona Store. Aug :248 

Public Seeing Watchmakers at 
Work is Good Advertisement 
for Store. Aug:249 

Jeweler Presents Gifts to Four 
Graduating Classes. Aug :252 

Alhany Jeweler’s Ad_ Ties-in 
Store with Celebration of Co- 
lonial Event. Aug:252 

Brand Name Retailer Ties-In 
with Brand Name of Baseball 
Fame. Sept :134 

A Contest to Stir People to ‘Buy 
Tewelry at Jewelry Stores’. 
Nov :86 

Using ‘Public Service Advertis- 


ing’ at the Point of Sale. 
Nov ‘92 
Gets Widespread Publicity by 


Exhibiting Customers’ Old 
Watches. Nov:121 

Dramatic Santa Claus Promo. 
tion. Nov:124 

Trathc-Building Exhibit, 
Americans in Sapphire’, 


‘Great 
Nov: 


—R-— 


REPAIRS 
(See also ‘‘Horology’’—‘‘Techni- 


Workshop Questions and An- 
swers. Jan:166; Feb:216; 
Apr :238; May :190; June:161; 
July :200; Aug :292; Sept :222; 
Oct:238; Nov:214; Dec:148 

A Check List for Watch Own- 
ers Given in Newspaper Ad. 
Feb :177 

Use Your Repair Windows to 
Focus Interest on Your Re- 
pair Department. Sept: 116 

Adjust Your Repair Department 


to Watch Inspection Time. 
Sept :122 

Watch Repair ‘Special’ Builds 
Store Traffic. Sept:124 


A Program Is Needed to Edu- 
cate Customers on Watches 
and Repairs. Sept :126 

Cape Cod Jeweler Experiments 
with Watches Dropped in Salt 
Water. Sept:128 

Temperature, Pressure and 
Waterproof Watches. Sept :130 

Watch Repairs Promoted with 
Skillful Signs, Folders and 
Cards. Oct:154 

Siegen Listing All Repair Services 
Increases Repair Business. 
Oct :157 

Dramatic Display and _ Vivid 
Sign Promote Watch Bands 
and Repairs. Oct:158 

Jeweler Believes Watch Repairs 
Should Be Up Front By the 
Door. Oct :159 

Unusual Direct Mail Piece 
Builds Watch Repair Business. 
Oct :199 

The Importance of Frequency 
Standard in Watch Repairing. 
Nov :123 


RINGS 


College Ring Promotions Create 
Traffic and Sales. Apr :90 

Modernizing Outmoded Jewelry 
Is Theme of Newspaper Ad. 
May :102 

Wansineinen Wedding Town His- 
tory Used to Promote Wed- 
ding Rings. Aug:160 

Ring Remodeling Attracts Older 
Couples to Diamond Sales. 
Aug :242 


= = 


SALES TRAINING 


(See also ‘“‘Business Manage- 
ment’’—‘‘ Employee Relations’’). 

Worried About the Performance 
of Your Extra Help? Oct:102 

Help—For Your Extra Holiday 
Help. Nov :84 


SILVER 
(See also ‘‘Advertising’’—‘“‘Dis- 
play” — ‘Merchandising and 


Promotion’’) 

Display Creates Community In- 
terest in School Graduates’ 
Silverware Patterns. Feb:160 

U. S. Silver Use in °53 Rose 
10.5% Over °52. Feb:192 

Silver in the Window. Apr :176 

Sterling, Silverplate or Stainless. 
Apr :199 


THE JEWELERS’ CIRCULAR-KEYSTONE 























“The World’s Largest’? Table 
Top Exhibit. May :124 

It’s the Customer’s Move. June: 
105 


0 

The Jeweler’s Box and Table 
Top Sales: June:106 

Setting the Stage for Tablewares. 
Aug :214 

Special Display for Serving 
Pieces. Aug :236 

Thanksgiving, a Time to Pro- 
mote Table Top Fashions, 
Sept :156 

‘Gracious Living’ Theme Keys 
Special Hollowware Promo- 
tion. Sept :160 

‘Dimes Are Dynamite’ During 
This Jeweler’s Silverware Pro- 
motion. Oct:170 

Brand Names Prominently Fea- 
tured in Sterling Flatware 
Display. Oct:190 

Table Top Fashions Featured by 
Texas Jeweler Throughout the 
Year. Nov:152 

Avoid a Post-Christmas Depres- 
sion, Promote Table Top 
Fashions for New Year’s Fes- 
tivities. Nov:156 

Silver Flatware and Hollowware 
Appeal to All Gift-Minded 
Buyers. Nov:158 

Wedding Memento—Silver Cake 
Knife. Dec :83 


STAINLESS 

(See also ‘‘Advertising’’—“ Dis- 
play’? — “Merchandising and 
Promotion’’) 

Sterling, Silverplate or Stainless. 
Apr :199 

Stainless on Fifth Avenue ... 
May :128 


Stainless Flatware As a ‘*Second 
Set”. July :122 
Exhibition of a Stainless Design. 


Nov :168 
How to Sell Stainless Steel. 
Nov:171 


_T 


TARIFF 


Tariff Commission Hears Pro 
and Con Testimony on Swiss 
Watch Imports. Mar:165 

Presidential Decision on Watch 

Tariff Awaited. July :172 

President’s Decisions on Watch 
Imports Awaited. Aug :260 

President’s Watch Action Draws 
Quick Reactions from Oppos- 
ing Groups. Sept:196 

President Refuses Tariff Hike 


on Handblown Glassware. 
Oct :206 
TAXES 


Speculations on Revenue Changes 
Rise as Congress Scans Pro- 
posals. Jan:140 

Voices Disapproval of 
Statement by ARF on Federal 
Sales Tax. Jan:144 

Congressional Leaders Consider 
Excise Cuts in ne Tax 
Strategy. Feb:183 

Jewelers’ Tax Committee Steps 
Up Excise Fight. Mar:178 

The Big “If’—Tax Charts. 
Apr :109 

Jewelry Store Merchandise Sub- 
ject to Excise Tax. Apr:112 

Quick Senate Action Expected 
on Bill to Cut Jewelry Excise 
Tax. Apr:204 

Tax Experts Predict $250 Mil- 
lion Rise in Jewelry Sales as 
— of Excise Cut. May: 
4 


Dreifus Succeeds Paul as Chair- 
man of Jewelry Industry Tax 
Committee: June :132 

Tri-State Convention Votes $1,- 
ee to Tax Committee. June: 

Federal Excise Taxes . .. Their 
Effect on Your Business. 
July :100 

Jewelers Have One Month to 
File Claims for Tax Refunds 
on Floor Stock. July :165 

Imposition of New Excise Pay- 
- Form Is Delayed. July: 


FOR JANUARY, 1955 


Proposed Bill Would Grant Tax 
Savings for Self-Employed. 
Nov:189 

Tax Relief for You and Your 
Business. Dec:58 

Tri-State Jewelers Map Inten- 
sive Fund Drive for Jewelry 
Tax Committee. Dec:119 

Charm Containing Playing Cards 
is ‘Jewelry’ for Tax Purposes. 
Dec :141 


TECHNICAL 


(See also ‘‘Gemology’’—‘“‘Horo- 
logy” 

Geology for the Jeweler, Jan:97; 
Feb:97; Mar:86; June:65; 
July :98; Aug:112; Sept:100 

Workshop Questions and An- 
swers. Jan:166; Feb.216; 
Mar :198; Apr:238; May:190; 
June :161; July :200; Aug:292; 
Sept :222; Oct:238; Nov:214; 
Dec :148 

How to Use a Loupe Correctly. 
Jan:17 

Jewelry Making for Tradesmen 
and Craftsmen, Feb:212; Mar: 
194; Apr:234; May:186 June: 
158: July :194; Aug :288; 
Sept :218; Oct:234; Nov:210; 
Dec :144 

Introducing Greened Amethyst. 

pr:113 

The Present Status of Diamond 
Coloration Treatments. May: 


Interesting and Practical Manual 
on Electroplating for the En- 
gineer. May:115 

Watch Repair Manual. June :96 

How to Service the New Mido 
Powerwind. June:156 

Cape Cod Jeweler Experiments 
with Watches Dropped in Salt 
Water. Sept:128 

Temperature, Pressure and 
Waterproof Watches: Sept: 
130 


Color As a Guide to Gemstones. 
Oct :136; Nov:72; Dec:62 
The Importance of Frequency 
Standard in Watch Repairing. 

Nov :12 


_W- 


WATCHBANDS 


Using the Repair Department As 
a Springboard for Increasing 
Watch Attachment Sales. 
Sept :132 

Dramatic Display and Vivid 
Sign Promotes Watch Bands 
and Repairs. Oct:158 

Proposed Watchband Rules Are 
Considered at Hearing. Nov: 


195 

Displays Old Watchbands to 
Sell the Latest Models. Dee: 
85 





WATCHES 


(See also ‘‘Fashion’’—‘‘Horol- 
ogy” — “Merchandising and 
Promotion”—‘Technical”’ ) 

Unusual Ad Demonstrates How 
Jeweler Backs His Watch 
Sales. Jan:137 

Store Guarantee Supports Watch 
Sales. Jan :139 

Workshop Questions and An- 


swers. Jan:166; Feb:216; 
Mar:198; Apr:238; May: 
190; June: 161; July:200; 


Aug :292; Sept :222; Oct :238 ; 
Nov:214: Dec :148 

The Customer Asks About 
Watches. Feb:142 

Ideas to Make the Service De- 
partment More Profitable. 
Feb :174 

A Check List for Watch Own- 


ers Given in Newspaper Ad. 
Feb :177 

Hamilton Executives ‘Test Run’ 
Pilot Models ot Electric Wrist 
Watches. Feb:189 

Diverse Views Offered on Cut- 
Price Watch Sales. Mar:165 

Tariff Commission Hears Pro 
and Con Testimony on Swiss 
Watch Imports. Mar:165 

A Jeweler’s Experiment Proves 
Watch Customers a “*Brand- 
Conscious.’”’ Apr:1 

Prices on Entire Elgin Watch 
Line Cut 20% be Spring Pro- 
motion, Apr :20 

New Women’s ‘Waterproof In- 
troduced by Benrus. Apr:218 

The Jeweler Speaks Out on 
Trade Diversion. May :66 

Special Graduation Campaigns 
Step Up Watch Sales. May :94 

Jewelers Increase Watch Sales 
With “Special” Salesman. 


May :144 

The ‘‘Best’’? Way in Selling 
Watches Places Emphasis on 
Service Policy. June :62 

How a Pocket Watch Becomes 
a Clock. June :76 

Watch Repair Manual. June:96 

How to Service the new Mido 
Powerwind. June:156 

Preside ntial Decision on Watch 

‘ariff Awaited. July :17 

“Old Watch Contest’’ During 
Rodeo Spurs Watch Sales at 
Arizona Store. Aug:248 

Public Seeine Watchmakers at 
Work Is Good Advertisement 
for Store. Aug :249 

President’s Decision of Watch 
Imports Awaited. Aug :260 

Swiss Watchmakers Reveal New 
Models at Basel Fair. Aug: 
261 

Adjust Your Repair Department 
to Watch Inspection Time. 
Sept :122 

A Program Is Needed to Edu- 
cate Customers on Watches 
and Repairs. Sept:126 

Cape Cod Jeweler Experiments 
with Watches Dropped in Salt 
Water. Sept:128 

Temperature, Pressure and 
oe Watches. Sept: 

30 


President’s Watch Action Draw 
Quick Reactions from Oppos- 
ing Groups. Sept :196 

Swiss Pledge Continued Support 
of U.S. Jewelers. Oct:205 

Swiss Announce Judge’s Names 
For ‘Watch Inspection’ Con- 
test. Oct:217 

Swiss Watchmakers Hit at U.S. 
Tariff Increase. Oct:231 

An Open Letter on ‘Watch 
Sales.’ Nov:116 

Sends Novel Watch Form to 
Customer. Nov:121 

Gets Widespread Publicity by 
Exhibiting Customers’ Old 
Watches. Nov:12 

Elgin Exhibits Eleven Futuristic 
Watches. Nov: 194 

More Than 600 Jewelers Enter 
Watch Inspection Time Con- 
est: Nov:204 


WINDOW DISPLAY 


(See also ‘‘Display’’—**‘Merchan- 
dising and Promotion” — 
“Modernization’’) 

Plan for More in ’54. Jan:66 

Plan a Display Campaign for 
’54 to Capitalize on Special 
Events. Jan:88 

Valentine Gift Ideas Offered in 
Windows. Jan:94 

Ceramic Miniatures Figure Well 
in Displays and Sales. Jan: 
128 

National Advertising Can be 
Localized in Your Window 
Displays. Feb:88 

‘A Different Woman After Five.’ 

eb :92 


Merchandising Brand Name 
Products. Feb:102 

Display Creates Community In- 
terest in School Graduates’ 
Silverware Patterns. Feb:160 

Jewelers’ Window Displays Say 
Easter is Gift and Dress-Up 
Time. Mar:92 

Window Displays Utilize Four- 
Color Birthstone Pages. Mar: 
96 


Displays Exploit Public’s Inter- 
= in Gem Specimens. Mar: 

Let Your Window Displays Pro- 
claim the Coming of Spring- 
time! Mar:98 

A Store Needs Night-Time Sales 
Appeal. Mar:110 

A Pre-Easter Window Display 
Dramatizes Fashion. Mar:121 

Display Capitalizes on Brand 
Names. Mar:122 

‘Candid Snapshots of Opera 
Singers Used in Window Dis- 
plays.’ Mar:127 

Easter Gifts for Adults and 
Tots. Mar:139 

Proper Display Fixtures Insure 
Maximum Use of Limited 
Space. Apr :98 

Displaying Fashion Jewelry. 
Apr :142 

Silver in the Window. Apr:176 

Remember Father’s Day and 
Graduation in Your June Win- 
dow Displays. May:74 

Pearl Window Display Traces 
Growth of Pearl in the Sea. 
May :143 

Using Borrowed “Props” from 
Other Merchants. June:72 

Store Exterior Show Case Fea- 
tures Costume Jewelry. June: 
Q? 

The Jeweler’s Box Can Be Mer- 
chandised in Window Displays. 
June:110 

It’s Baseball and Jewelry Time! 
June :120 

Summer Selling Themes for 
Your Display Windows. July: 

92 


Jeweler’s Window Ties-in with 
“Chemical Progress Week.”’ 
July :106 


Jewelers Participate in an Un- 


usual “‘Misplaced Item” Con- 
test. July :148 

Display Diamonds the Year 
Round. Aug :106 

Home Towns of Servicemen 
Customers Are Theme for 
Diamond Promotion. Aug: 
140 

The Men’s Jewelry Story Can 
Be Told in Window Displays. 
Aug :170 

For Men’s Jewelry . . . There’s 
No Business Without “Show” 
Business. Aug :176 

A China Window Comes ‘‘Alive’”’ 
.. . Aug:216 

Additional Window Space Gained 
by Building Extra Window 
Floor. Aug:248 

Use Your Display Windows to 
Focus Interest on Your Re- 
pair Department. Sept:116 

Turn the Christmas Tide of 
Shoppers Toward Jewelry with 
Window Displays That Sell. 
Oct :28 

Check Your Window Wardrobe 
before the Shopping Parade 
Begins. Oct:100 

Christmas Comes But Once a 
Year, Do Your Display Shop- 
ping Early. Oct:106 

Windows Can Stop the Holiday 
Parade! Oct:118 

Brand Names Prominently Fea- 
tured in Sterling Flatware 
Display. Oct:190 

In Your Window Displays, Lest 
They Forget . . . Christmas 
Gifts for ‘Him.’ Nov:128 

Avoid a Post-Christmas Depres- 
sion, Promote Table Top 
Fashions for New Year’s Fes- 
tivities. Nov:156 

Silver Flatware and Hollowware 
Appeal to All Gift-Minded 
Buyers. Nov:158 

Continental Decor Lends Atmos- 
phere to Displays uf Imported 
Tableware Lines. Nov:160 

Children’s Items for Christmas. 
Nov:172 

Display Features Unusual! 
Clocks. Dec:79 

Wedding Memento—Silver Cake 
Knife. Dec:83 

Displays Old Merchandise to 
Sell the Latest Models. Dec: 
85 

Display Ideas for China and 
Glass. Dec:96 
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